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USED BY THE LARGEST CONSUMERS 
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PURITAN BRAND ESSENTIAL OILS. 


gs 


) 
( 


¢\ 


¥ “a 
.Y v J 
ae 
CY, 
iN 
eng 


ais 
Wy 
er | TQ 


lax 
MARCH 
19S9O7 


& VIETOR, ror 


AGENTS 


SELLING 


ROCKHILL 
114’John Street. New York. 

















| THE PERFUMER PUBLISHING COMPANY, NEw YorK 



































WELCH, HOLME @ CLARK CO. 





Soap Materials 


AND 


Mill Supplies 















583 West Street 





New York 














INTENSE CARNATION EFFECTS! 


i you have tried, and possibly without complete success, 
to produce a satisfactory Carnation, a pleasing experience 
awaits you. Careful tests and comparisons have shown 


that our ee 


is the best product available for this purpose; and this is 
the verdict of the largest perfumers 1 in the world. 

Don’t infer! ‘Try Oeillet and learn that lower-priced 
substitutes are not as cheap but eventually more expensive. 











ASK FOR OUR QUOTATIONS IN 5-lb. LOTS. 


CHUIT, NAEF & Co. American Branch, 
Geneva, Switzerland. 15 Platt St., New York. 
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When You res 

Oy 

buy Sandalwood Oil, for your ‘ 

reputation’s sake get that which is 
highest in therapeutic value, that which’ 

is best for perfumery purposes. that which is 
distilled from the Finest East Indian San- 
dalwood only, as manufactured by “The Eng 

jish House of Allen and —guaranteed. 

Highest Award, Chicago, 1893, for * Ixceptional 


Purity and Strength.” 


oc. Manufactured by 
23% STAFFORD ALLEN 
Wy &.SONSL? LONDON G 
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“AMERICAN” 


TOOTH 
& 


POWDER 





FTG 
BOXES are 
attractive, and easily 
operated The top is 
nickel-plated brass. 
The capacity is 2 ozs. 

Note especially that 
the opening is oblong, 
thusadmitting of aquick 
and even application of 
the Powder. 


SPECIAL DESIGNS TO ORDER 






Submit your require- 
ments to the 





AMERICAN Can Company 
New York 







Chicago San Francisco 











| Do You Test Your Talc ? 



















) Try a sample of my fine white 
Italian by rubbing it into the 
It will not 
Is this true of 


palm of your hand. 
create a gloss. 
your present supply ? 

Mine is finely bolted and abso- 
lutely free from mica. 

For rouges, carry a stock of 
fine China clays. 

Let us know what quantities 
can use and will 


you send 








samples and make quotations. 








W. B. DANIELS 


242 WATER ST. NEW YORK 

















ESTABLISHED 1884 


ROCKHILL & VIETOR 


SELLING AGENTS 


114 JOHN ST.. NEW YORK 
87 FRANKLIN ST., CHICAGO 








LAVENDER OIL 
GERANIUM OIL 
KANANGA OIL 
ORRIS-CONCRETE 


RHODINOL-ROSE. 
MUSK ART 100% 
MUSK-AMBRETTE. 100% 
BOUVARDIOL 100% 
DIANTHUS 

JACINTHEA 

NARCISSE. 

TREFOL 


ORRIS-CONCRETE 


Bertrand’s 


BRAND 


Givaudan' s 


BRAND 
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“OSCAR MAYER 


27 Fulton St., New York, 


MANUFACTURER OF 


Copper and Tin F illing- | anks 


PERCOLATERS, Etc. 


FOR PERFUMERS 





cA Labeling Pastes 


TRAE was 
FOR 


GLASS, WOOD, TIN, PASTEBOARD, Ete. 


Does not mould, crust or spoil 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 gallons snow-white paste 








FOR PARTICULARS ADDRESS 


ARABOL MFG. CO., New York 





TALC att craves TALC 





Foreign and Domestic 


White for Prices 


W. H. WHITTAKER 


245 Front Street 


New York 








Fruit Oils Hygiene 


Cy. new fortified fruit flavors are stronger and 
better than the straight natural juices, for 
they contain from 50 to 75% of natural fruit juices, 
concentrated to triple strength, reinforced by natural 
oils. 

One to two ounces will flavor too lbs. hard- 
boiled candy, or 300 lbs. creams, etc. 

For extracts 6 ounces are sufficient for one gallon 
of good extract. 

This blend is guaranteed to be absolutely pure 
and free from all harmful ingredients. 

The following standard flavors are in stock: 


Raspberry, Strawberry, Banana, Pineapple, 
Cherry, Peach, Pear. 


Guaranteed under the Pure Food and Drugs Act, 
Serial No. 5380 


WRITE FOR SAMPLES AND PRICES 


T. H. GROSSMITH 


18 Fletcher St. New York 

















DECORATED 
TIN 


BOXES 


LIKE THIS 





MADE 
ONLY BY 


F ya Princess, fae AMERICAN 
STOPPER 


THER {a2 COMPANY 
TALCUM P saweel 


BORATE o ; be BROOKLYN, 
a? “one Genuine withou +the Sig gnature of N.Y. U.S.A 
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JUST PUBLISHED 





HENLEY’S 


TWENTIETH CENTURY BOOK OF 


RECIPES, FORMULAS 
AND PROCESSES 


Edited by GARDNER D. HISCOX, M. E. 


ee BE OE dcndeduusvasdsdnuccscnduegncadenseeee Price, $3.00 
Three-Quarter French Morocco Binding....... Price, $4.00 





A book of more use than this for the needs of every-day life can hardly be imagined, com- 
piled as it has been for the purpose of accurately an fully describing the processes which 
underlie the manufacture of countless articles in common use, and of giving selected recipes 
and formulas for producing compounds that everyone must need at some time. Among the 
ten thousand {ormulas contained in this book some will surely be found that meet the 
immediate requirements at hand. There is hardly a substance employed in any of the arts and 
manufactures—the preparation of which is not fully explained. If there is anything under the 
sun which is to be made, mended, or handled in any way, this book will give the details of its 
manufacture or manipulation. Everybody will find in its pages much information of value,— 
the housewife, the painter, the carpenter, the metal-worker, the farmer, the soap and candle 
maker, the photographer, the jeweler, the watchmaker, the electroplater and electrotyper, the 
tanner, the mechanic, the engineer, and the manufacturer. 

Besides the wide scope of its information, the book is noteworthy for the novelty of its 
formulas. The recipes have been so carefully selected that they are in every respect the latest 
that can be obtained and, therefore, poodtindly well adapted to modern requirements. 

The subjects have been arranged in alphabetical order, interspersed with copious cross- 
references. The result is a book so compiled that all the information on any subject is 
available at once, without the annoyance of a tedious search. 

Something of the character of the recipes given may here be mentioned. In every case 
the Editor has drawn upon authoritative works and periodicals written or conducted by spe- 
cialists in their particular fields. Thus the processes and formulas on Leather and its prepara- 
tion have been gleaned from standard sources on Skins, Hides, and Tanning; the recipes for 
alloys have been collected after a thorough search in metallurgical literature. Indeed, so con- 
sistently has this policy been pursued that the book may be considered a repository of expert 
advice on every subject of technical importance. 


From the contents we append only a few of the many subjects treated, lack of space pre- 
venting the Publishers from giving more: 











Bleaching Enameling Jewelers’ Recipes 

Candles Varnishes Watchmakers’ Recipes 

Corn-Cures , Polishes Household Formule 

Etching and Engraving Cleaning Processes Waterproofing 

Glass Making Soaps Fi of 

Ceramics Leather and its Preparation a ' 

Paper Insecticides Cements, Glues, Mucilages, etc. 

Ointments Amalgams Fireworks _ : 

Microscopy Alloys Stain and Spot Eradicators 
aoe tabing Solders Vinegars ’ : 

Paints Photographic Formulas Alcohol and its Uses 

Rubber Shoe Dressings Essences and Extracts 

Explosives Stove Blacking Dentifrices 

Gilding Rust Preventives Cosmetics 

Galvanizing Lubricants Perfumes 

Bronzing Oils Tanning — 

Tinning Tisen: Codie: and Pinisnte Metallurgical Formulas 

Silvering yes, VOTs, and 218 Casting 

Acid Proofing ~ Dryers Hair Restorers 

Adhesives Inks Depilatories 

Plating Artificial Gems Condiments 


And many thousands more— Equally Important in the Arts and Manufactures, 
Price, $3.00 in Cloth. 
$4.00 in 3/4 French Morocco. 


Remit by Check or Money Order to PERFUMER PUB. co., 
220 Broadway, New York. 
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Why YOU Should 


Learn Practical Advertising 
From a Successful 
Practicing Advertising Agent 


BECAUSE 


the best equipment for commercial suc 





BECAUSE 


advertising is the commercial world’s 










cess is a knowledge of business promo- 
tion through advertising. 
BECAUSE 
men who can plan and conduct suc- 
cessful advertising campaigns are 


most potent selling force—the main- 
spring of modern business. 


BECAUSE 
sales are absolutely necessary in 
every business, Great inventions, 
big factories, unlimited financial 


in great demand, and a/ways will 
resources, are useless if the pro- 


de at from $3000 to $10,000 per year. 
duct is not sold. 

BECAUSE the most successful en- 
terprises of to-day are those which 
are properly advertised, and no busi- 
ness of to-morrow can become great 
without advertising. 


BECAUSE 
the only man who can teach -you to 
do this work is one who has suc- 
ceeded in doing it and is doing it 
now. 
Every advertiser—present or prospective, every business man—retailer or manufacturer, every young 
ambitious to cash his brains and energy, should learn practical advertising. 

It is the sine gua non of commercial progress, 

No trade, no profession, offers such a market for brains. 

The only reason why every business man is not an advertiser is because he does not yet understand 
the possibilities of right advertising. 

My Course in Practical Advertising is an epitome of experience. 

It teaches the principles, tells the methods by which successful advertisers make money, and which 
can be adapted to any business that has a reason for existence. If you have brains and energy enough 
to use this information, success 1s yours—either as an advertiser or as a professional advertising man. 


man 





My instruction is not for callow youths, but for alert, ambitious men with business sense. It is not 
merely a Course in ad-writing, but broad, modern instruction in business promotion through advertising 
of high, vea/ commercial value. 


I GUARANTEE MY PERSONAL INSTRUCTION 


to every member of the School. 


In connection with the instruction in planning and conducting advertising campaigns, I analvze the 
selling proposition of the business in which eaclr student is interested, and provide without extra char, -a 


COMPLETE PLAN OF ADVERTISING CAMPAIGN 


especially for that business. None but an experienced advertising agent could make and carry out such 
an offer, and I will enroll only as many as I can attend to without interfering with the conduct and 
growth of my agency. 

You owe it to yourself to investigate my unique, unequalled proposition, but I will not urge you to 
WRITE TO-DAY. My facilities for personal mail instruction are necessarily limited, hence I do not 
care to spend valuable time and effort on men who do not recognize Opportunity until she hits them 
with a club. 


GEORGE FRANK LORD, Proprietor Lord School of Practical Advertising and Lord Advertising Agency, 
148 German Savings Bank Building, Union Square, New York. 
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FLORESSENCES 


Drawn Directly from the Flowers 


ROSE, CASSIE, ORANGE, JASMIN, RESEDA, JONQUIL, 
PARMA VIOLET, VICTORIA VIOLET, VALLEY LILY 


The undeniable excellence and flower strength of Jeancard Fils’ liquid Floressences 
were immediately recognized upon their introduction into this country. 

The Floressences should not be confounded with the various so-called Liquid 
Concretes or Flower Oils on the market, which are simply concentrated Pomade Wash- 
ings, more or less reinforced with essential oils or artificial materials. 

The process used by Jeancard Fils is an entirely new one, the flowers being treated 
directly with the solvent in a peculiar way by which the useless natural waxes are 
eliminated, making them instantly soluble, and without deposit. They require no 
icing or filtering. 





It is a provable fact that our Floressences secure results in fine perfumes absolutely 
unobtainable by the use of any other like products. 


WRITE FOR QUOTATIONS 


JEANCARD FILS & CO. AMERICAN BRANCH 
CANNES, FRANCE | 15 Platt Street, New York 


PERFUMES sem PREPARATION 


A Comprehensive and Practical Treatise on Perfumery 


CONTAINING COMPLETE DIRECTIONS FOR MAKING HANDKERCHIEF PERFUMES, 
SMELLING-SALTS, SACHETS, FUMIGATING PASTILS; PREPARATIONS FOR THE 
CARE OF THE SKIN, THE MOUTH, THE HAIR; COSMETICS, HAIR DYES, AND 
OTHER TOILET ARTICLES; WITH A DETAILED DESCRIPTION OF AROMATIC SUB- 
STANCES, THEIR NATURE, TESTS OF PURITY, AND WHOLESALE MANUFACTURE 


By GEORGE WILLIAM ASKINSON, DR. CHEM. 


Manufacturer of Perfumery 
Translated from the Third German Edition by ISIDOR. FURST 
Revised with additions by CHARLES RICE, Ph.D.. Editor “* American Druggist” 

















ILLUSTRATED BY THIRTY-TWO ENGRAVINGS 


GHIRD EDITION 





Price $3.00, Cloth Bound 





RP remit by Check or Money Order to 


PERFUMER PUB. CQO. 
220 BROADWAY, NEW YORK 
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Box TROVBLES 


Are considerably lessened if you have the right BOXMAKER and are 
almost nothing when BOXES and WRAPPERS are made by the one house 





The Buedingen Box and Lithograph Co. 


ROCHESTER, N. Y. 


The Exclusive Designers, Embossers and Lithographers of Dainty Packages 
FOR 


SOAPS, PERFUMES and TOILET PREPARATIONS 


We are anxious to help you to the package suited to your goods and will consult with you 
and design a special package free of cost to you until we please you. Send for our nearest 


representative. 


ROCHESTER, N. Y. - ~ Platt and Otsego Sts. 
CHICAGO, ILLS. ~ - 300 Journal Bldg. 
NEW YORK CITY ~ ~ 205 Postal Tel. Bldg. 


MENTION THIS PAPER. 


SWINDELL BROS. 


MANUFACTURERS OF 


Distinctive Glassware for Perfumers 


AND 


EXTRACT, ESSENTIAL OIL, AND DRVGGISTS’ BOTTLES 
FLINT, EMERALD GREEN, AMBER and BLVE COLORS 
PRIVATE MOVLD BOTTLES A SPECIALTY 


SOLE OWNERS OF THE BRAWNER PATENT 


SELF-CLOSING, NON-CORROSIVE GLASS SPRINKLER TOP 


CHEAPER THAN METAL, ana SEALS PACKAGE PERFECTLY 


Main Offices and Factories, BALTIMORE, Mad. 


BRANCH OFFICE, - - {427 DUANE STREET, - - NEW YORK 
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TWO DOLLARS A YEAR 
TWENTY CENTS A COPY 


THE AMERICAN PERFUMER 
AND ESSENTIAL OIL REVIEW 
PUBLISHED MONTHLY 
THE PERFUMER PUBLISHING COMPANY, 
LOUIS SPENCER LEVY, President. 
220 Broadway, New York 


TERMS OF SUBSCRIPTION 


The United States and Canada, - - - $2.00 Per Annum 
Foreign, - - - - - - - 3.00 “ * 

Subscriptions payable invariably in alvance, by check, money- 
order, or postal-note, to order of THE PERFUMER PUBLISHING 
COMPANY. 


ADVERTISING RATES ON APPLICATION, 


EDITORIAL NOTICE 
WE. invite correspondence and special articles upon subjects of 
interest to all engaged in the manufacture and sale of Perfumes, 
Soaps, Toilet Articles, Flavoring Extracts, etc. THE AMERICAN 
PERFUMER and ESSENTIAL OIL REVIEW is the OPEN FORUM for 
each and all in the Trade. The usual right to reject objectionable 
matter and advertisements is reserved. 
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VOLUME II. 


In presenting the first number of the second volume 
of this Review we feel impelled to look backward and 
forward. We beg first to acknowledge most gratefully 
the kindly assistance which has come to us from many 
sources. We have had more than our share of kindly fore- 
bearance and hearty encouragement. Without these we 
know that this first milestone would not have been 
turned. 

To our readers, whose moral support has been more 
than generous, we extend the best assurances of appre- 
ciation. We have been conscious of our shortcomings, and 
have tried to remedy them as speedily as possible. 

To our advertisers we wish to say that we are deeply 
gratified to know from their frank statements that this 
Review has served them well in bringing their goods to 
the attention of prospective buyers. We hope to continue 
to give them even better and broader service in the com- 
ing year. 

No expense has been spared, no economy of care or 
brain has been exercised in obtaining the best both in 
manner and matter that could be secured. And yet we 
have fallen short of our ideals. Notwithstanding the in- 
crease in size of the magazine there is much more of 
special and general interest which we should like to pre- 
sent, and we trust to be enabled to give much more of 
this material during the coming twelvemonth. 

We have broadened the purposes of our publication as 
the need was felt for a real organ covering the entire 
Essential Oil field, and are pleased to see that our efforts 
in this direction have been fully appreciated, as best evi- 
denced by the constant increase in the number of our 
readers and of our advertisers. 

We are assured from many quarters that our advice on 
the application of the Pure Food Law has been of great 
service to many correspondents, and we are pleased to 


know that such is the case. 








The special feature of Patent Office Entries has aroused 
considerable interest, helping many to protect valuable 
interests 

The news from abroad has been correct, far-reaching 
and trustworthy. We shall strain every nerve to extend 
its usefulness and broaden its scope. 

We have stood for the best interests of American man- 
ufacturers, and we shall continue to occupy the same posi- 
tion 

With the continued support of our friends, and the very 
valuable advertisement of our opponents, we hope to ac- 
complish far more in the future than in the single year 
that lies behind us. 

THE REAL STANDARDS. 

The Secretary of Agriculture has no right to fix stand 
irds. This is the result of the omission of this right from 
the Agricultural Appropriation Bill as passed by the Con- 
gress which has just adjourned. The business men of the 
United States have brought this about by strenuous ac- 


t the right time. No man or department should be 


on a 
mpowered to fix standards for a country like ours, be 

ise of many contributory facts. There are the facts of 
nsufficient knowledge, of insufficient consideration of the 


at stake, of personal equation 


Under the Pure ‘Food and Drugs Law the proper au 
nd should insist upon purity in all products, 

uit the fixing of the standards is an unconscious, gradual 
hich can not be brought about artificially. D1 

Wiley, for instance, holds that a Lemon Extract must 
t 5% of Lemon Oi The New York City 

ties, led by Dr. Darlington, state that this extract 

y contain only 2%, but there must be no adulteration 
artificial heightening of the product. How will the 
ndard be established? The manufacturer who wants to 
cheap lemon extract will use a minimum of Lemon 


Oil, but the consumer will soon complain that this extract 
weak, and will buy a better extract, even though it 


cost a lit 


tle more. The “cheap” manufacturer will find 
that it does not pay to make poor goods, and he will come 
ip to the standard. In this way a real permanent stand 
ard will be established, by the operation of the law of sup 
ply and demand. This is the proper, natural method of 
leveloping standards 

When Dr. Wiley ruled that high wines and whiskey 
were not “similar substances” and that the manufacturer 
who combined these in a “blend” must brand his goods 
“Imitation Whiskey” he ran so far counter to practice 
and common sense that he defeated his own object. Every 
one who knows anything about the subject is aware of 


the fact that high wines are distilled from grain, just like 
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whiskey, but that the fusel oil is removed from the high 
wines, and the fusel oil is the deleterious element in 
whiskey. The law being intended to protect the health of 
the public, whatever interfered with selling blended whis- 
keys actually increased the peril to whiskey drinkers. In 
this way the spirit of the law was violated by Dr. Wiley, 
to force his own standard on the trade. This was one of 
the influences which undoubtedly caused the elimination 
of the right to fix standards from the Agricultural Bill. 

The responsibility falling upon the manufacturers of 
the United States is none the less grave. Each man fixes 
his own standards’of quality, but if he is to succeed he 
must fix them at the proper level. 

In the last number of the Review we forecasted precisely 
what has come about, and what we said then is still true. 
We can only urge a rereading of the editorial as then 
presented. 

The real standards must be set gradually, naturally, and 


then they will be beyond all question correct. 


ESSENTIAL OILS IN THE PHARMACOPGCEIA. 
The U. S. Pharmacopceia has been very severally crit- 


icised by foreign experts. The general tenor of this crit- 


icism is that the requirements of the Pharmacopceia are 
by no means uniform. Now that the Pure Food Law sets 
up the Pharmacopeeia as arbiter of quality, criticism of its 
requirements are all the more rife. We understand that 
a thorough revision along strictly scientific lines is now in 
progress, so the chemists of Europe will no longer point 
the finger of scorn at us on this side of the Atlantic. The 
calling in of several Essential Oil experts (among them 
the chemists of Schimmel & Co.) has been of considerable 


f the Pharmacopceia. 


value to the Committee on Revision « 
These men, who are both practical and at the same time 
have a thorough theoretical training, have suggested to 
the revisers proper lines along which the revision should 
take place 

Without anticipating this work it may not be out of 
place here to indicate broadly the points of criticism which 
some experts have raised. 

The requirements should be all at a similar level, not, 
characteristics show purity of production, but not such 
extreme requirements as necessitate redistillation. 

The requirements should be all at a similar level, not 
as is now the case, too severe on one oil and too lenient 
on another. The latest scientific research as applied to 
Essential Oils should be carefully considered, not ignored 
as is apparently the case at present in connection with 
more than one oil. 

For instance, how does it happen that in the require- 


ments for pure Oil of Lavender not a syllable is mentioned 











—_——» —_ 











a 





of Ester content? Every chemist who knows anything 
about Oil Lavender knows that the content of esters 
(linalyl acetate) is a direct .and conclusive indication of 
purity and efficiency. Yet this consideration was entirely 
overlooked in the U. S. Pharmacopeeia. It is now recog- 
nized that the revisers have not taken the trouble to study 
the subject of Essential Oils with sufficient care. 

Not enough attention has been paid to the standards of 
purity approved by foreign authorities, who are certainly 
not less accomplished chemists than we. The taking of 
the specific gravity at 25° instead of at 15°, as is the 
general European practice, is recognized as a step forward. 

In the specifications of Lemon Oil, for example, the 
Pharmacopceia speaks of 4% pure citral, presumably free 
from methylheptenone; but the Messina chemists in guar- 
anteeing pure Oil Lemon state 7.25 to 7.30% citral, though 
this may not be absolutely pure, but includes other anal- 
ogous bodies. Nor does our American authority dwell 
upon the important influence of aging in this oil, on 
solubility and opiical rotation, no small omission. The 
determination of citral has been criticised as impractical. 

In the specification for Oil Sassafras there is not a word 
mentioned about the proportion of Safrol, yet in pure oil 
this should be present to the extent of 75-80%. In Oil 
of Rosemary the requirements go to the other extreme of 
being too exacting. Such instances of variability and lack 
of scientific precision might be considerably multiplied, 
but it is hardly necessary to point the proper moral. It 
is a hopeful sign that the work of recasting this part of 


the Pharmacopeeia is already in progress. 





JOIN THE ORGANIZATION. 

It is imperative now that every one interested in the 
Flavoring Extract industry should belong to the National 
organization which has been,formed. It looks to the in- 
terests of the trade in general and of éach and all of the 
members. 

In the present condition of uncertainty as to Standards 
and questions as to labels this organization has already 
proven its worth, by presenting the views of leading mem- 
bers at Washington and insisting upon the acceptance of 
just standards by the authorities there. 

In cases of prosecution it is the office of the Association 
to protect each member when any arrest takes place and 
shield him from the persecution which may easily occur 
where officials take undue advantage of their office as 
inspectors. 

The co-operation of the Food Purveyors of the United 
States cannot fail to help in clearing the ground for 


legitimate business, and all progressive houses should take 


part in this broad movement. 
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CIVET. 


Much Civet is said to be obtained from the Gallas 
country, a large tract of land in that part of tropical East 
Africa culminating in the triangle southeast of Abyssinia. 
The Gallas have for many years kept civet cats as domes- 
tic animals for the sake of the odorous substance yielded 
by these creatures. There was at one time a regular trade 
in civet from the Gallas country through the Soudan to 
Egypt, by the Nile route, and until about ten years ago 
Cairo was, in fact, the principal distributing centre of this 
article. A certain quantity of civet, it is true, was also 
brought from Gallas down to the Red Sea littoral, but this 
was immediately bought up by Mussulman buyers, who not 
only use civet very liberally as a perfume—in which shape 
they call it Mousco—but also use it as a medicine. These 
buyers sell large quantities to the Mecca pilgrims, who, in 
their turn, carry it throughout the Mohammedan world, 
and in fact the importance of their purchases often in- 
fluences the civet market to a considerable extent. The 
Soudan war, which is responsible for so many commercial 
upsets, has also abolished the Cairo civet market, and the 
principal buyers who formerly frequented it had to look 
for more direct means of obtaining the perfume. A num- 
ber of consignments are sent via Massouah, and some ship- 
ments have also reached Europe by a more direct route 
through travellers to whom King Menelek of Shoa had 
given civet in return for certain presents made to him; but 
no regular supplies can be looked for through the latter 
medium, travelling in Eastern Abyssinia being interrupted 
several months each year owing to the heavy rains, while 
even under favorable circumstances the voyage from the 
coast to the heart of the Shoa country and back takes 
nearly six months to accomplish. But, at present, Arab 
traders are commencing to establish a regular trade route 
between the port of Zeyla, opposite Aden, and the Gallas 
region, and in future we shall have to look to that route 
for our principal supplies of civet. The civet yielded by 
the wild cats is finer in perfume than that of the domes- 
ticated animal, but the two varieties are nearly always 
mixed together by the Gallas. The Gallas and the Abys- 
sinians very seldom adulterate the civet, but sophistication 
is extensively practised at the Red Sea ports, as it formerly 
was in Cairo. 





ROSIN IN OIL OF CASSIA. 


According to Hirschsohn in the Pharm. Zeit. fur Russl., 
oil of cassia is regularly adulterated with rosin. This is 
done in China before it is exported. To test for the rosin 
Hirschsohn employs 70 per cent. alcohol, three volumes of 
which will dissolve one volume of the pure oil to a trans- 
parent solution, whereas, if rosin, which is soluble in 
alcohol only to the extent of five per cent., is present, the 
solution is opalescent and increases in density in propor- 
tion to the greater or lesser amount of rosin. Petroleum 
ether of the sp. gr. 0.650 may be employed in place of 
alcohol. One part of cassia oil is soluble in three of 
petroleum ether, and if the two be shaken together in a 
graduated tube in above proportions the rosin or fatty or 
other essential oils, if present, will separate and the 
amount may be read off. 
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By J. B. Seicnour, Eprror or “LA Revue pe GRASSE.” 


The exploitation of Lavender in the northern portion of 
our district seems about to enter upon a new phase. 
Hitherto confined to the utilization of flowers growing 
wild on the mountain sides, from this year forward it 
seems as if this exploitation will result in rather extended 
cultivation of the flower in several important sections of 
St. Vallier and Coursegoules. In fact, we have heard the 
name of one of our fellow-citizens who projects nothing 
less than the establishment of a “Lavender farm” of five 
hectares to begin with, on a piece of land owned by him 
in this neighborhood. 

We must heartily applaud the initiative taken by him, 
and we hope that, thanks to the high price of Oil of Lav- 
ender for the last few years, he will not be the only one. 
We are thoroughly convinced that the cultivation of lav- 
ender can become for the inhabitants of our mountains, 
hitherto impoverished, if not a source of riches, at least 
the means of a good livelihood which they would be very 
wrong to disdain. 

What is the basis for this conviction? It may be briefly 
s.ated: What proof have we that the increase in price of 
this oil will hold? Is it certain that the yield of these plant- 
ings of lavender on poor soil will be sufficiently abundant 
to cover the expenses of cultivation and exploitation and 
give a profit besides? 

These are the questions which naturally present them 
selves to the mind of the farmer, always somewhat re- 
fractory against innovations and agricultural enterprises 
of which the various bearings are not altogether familiar. 
But the answer is easy, for the facts themselves are a 
complete reply. 

We need not be concerned with the productive capacity 
of our mountainous land. The soil, the climate are es 
pecially adapted to Lavender, for the plant grows wild 
and prospers all over the region. Is it reasonable to sup- 
pose that when cultivated this plant will find less favorable 
conditions of development and production of oil? Ex- 
perience points to a directly opposite conclusion; with 
slight cultivation, and only a little fertilizing, not only 
does the plant grow better, but the blossoms are more 
numerous, larger and much richer in the useful oil. We 
gave proofs in the Revue de Grasse a year ago, in the re- 
sults obtained in an experiment on Mount Ventoux, where 
a hectare of land yielded, in 1905, 28 kilos of Oil of very 
good quality, amounting to 728 francs at the price then 
current, and this was accomplished at an altitude of 1,000 
metres, on very pebbly, calcareous soil, just like ours 

And besides, if the doubts which some hold on this sub 
ject rest upon the plausible reasons, as they state, of the 
success in cultivating Lavender in climates and soils quite 
different and much less favorable than ours? For such is 
the contention, if we are to judge from the very suggestive 
documents submitted by one of our most faithful friends, 
who is deeply interested in the agriculture of our country 


such is the case with experiments made during the last 
few years in England, on flat, bushy land. For, if culti- 
vated Lavender can prosper under such conditions, is it 
thinkable that it cannot succeed in the land which nature 
has spread out for it in our mountainous country? 

A second condition is necessary for the. cultivation of 
Lavender to be remunerative ; the maintenance of the price 
of the oil at a proper level. 

Is it not to be feared that the causes to which the present 
high price is to be traced may disappear, and that the price 
will then decrease in the more or less distant future? 

It is plainly rash to siate that this oil will be just as 
high next year, or in two years or three years. We must 
not forget that this rise in price is due in part to the con- 
tinued dry weather of the last few spring seasons, which, 
as we know, caused a considerable decrease in the amount 


f production. But, even though it is not impossible that 
there be recurrence of climatic conditions unfavorable to pro- 
duction, there are other reasons for the belief that the price 
of 10 or 12 frances, ruling several years ago, will not again 
recur, and that the price, even though it may drop slightly, 
will nevertheless be maintained at a height which will be 
profitable to the producer. 

These reasons lie in the continued increase in the de- 
mand of perfumers. The quantity of Oil of Lavender neces- 
sary for this industry increases from year to year; and as 
the love of comfort, the observance of the laws of hygiene 
and the taste for luxuries continue to grow, there need 
be no fear that, so far as this article is concerned, the over- 
production can decrease the price for many years. Can 
we consider such an eventuality for a moment when we 
look at the immense soap factories of the United States, 
who use large quantities of Oil Lavender in their products, 
even for making the cheaper soaps? 

No, the appreciation which Oil of Lavender enjoys 

among consumers is in no danger of diminishing or dis- 
appearing. With the place which the local industry has 
conquered in the entire world, with the growing needs 
which it must satisfy, the sole fear which must be felt is 
that the insufficiency of production will raise the price so 
high that it will help our competitors instead of our- 
selves. 
Now, if it be demonstrated that on the one hand, 20 
to 25 kilos of oil can be gathered from one hectare, and 
if besides the observation of fact8 compels us to the con- 
viction that the price will always be remunerative, what 
serious argument can be raised in opposition to the intro- 
duction of Lavender among the plants cultivated on our 
mountains ? 


In the death of Mr. Christopher Lipps, of Baltimore, Md., 
one of the older and well-known manufacturers of that city 
passes away, deeply regretted by numerous friends and as- 


sociates. 
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By Pror. J. M. 


The California bay tree, known under the dif- 
ferent botanical names of Oreodaphne Califor- 
nica, Laurus Californica, ‘Tetranthera, and latterly 
Umbellaria Californica, is a large and beautiful 
evergreen tree, very common in the valleys and 
watercourses of the coast mountains of Califor- 
nia. It often attains great size, and its timber 
is much used under the name of “California 
laurel” for veneering and fine cabinet work. The 
leaf is in shape something like the laurel, but 
lighter in color and narrower. Both leaf and 
wood have a very fragrant aromatic odor, which, 
when strong, as in the crushed leaf, excites mu- 
cous surfaces, brings tears to the eyes, and pro- 
duces headache. 

The oil was obtained by distilling the leaves 
(which were gathered in March, when the trees 
were in bloom) with steam. In the neighborhood 
of sixty or seventy pounds of the fresh leaves 
were placed in a large barrel with perforated 
false bottom, and steam from the escape-pipe of 
a steam boiler forced through the mass and con- 
densed. In order to avoid the accumulation of 
too large an amount of water, this was siphoned 
off from the bottom of the receiving bottle, the 
siphon dipping into a dish of water by the side 
of the bottle, and the overflow of this dish kept 
the water in the bottle at a constant level. At 
the end of two days there were obtained in this 
way 820 grammes of the oil. The oil as thus 
obtained is of a clear yellowish or straw color, 
of the peculiar aromatic odor of the leaf; specific 
gravity at 11° C.0.94. By long standing (nearly 
a year) it does not thicken. 

Subjected to fractional distillation it gives up 
a small quantity of dissolved water, and separates 
into two principal fractions, one boiling from 
170-190° C. and the other from 210-225°, with 
smaller quantities passing over as high as 260° 

The lower fraction mentioned was subjected to 
repeated fractional distillation, and gave a con- 
siderable quantity of clear, colorless, mobile 
liquid boiling at 167-168°, though apparently 
with slight dissociation, as traces of water ap- 
peared in the first portions of the distillate at 
each distillation, which were not to be got rid of 
by repeated distillation and removing the first 
portions of each distillate. A portion of the 
purest of this substance from 167-168° C, was 
subjected to elementary analysis. 


Calculated for 


I. Il. Mean. C,.H,,H,O. 
, Senet 82.91 82.46 82.68 82.76 
Pe ¥ deve 11.93 11.68 11.80 11.72 


STILLMAN. 


It will be seen that the agreement is very close 
with the composition of a hydrate of turpentine, 
in which one molecule of water is combined with 
two of C,,H,, or one of C,, Hap. 

This agrees ’ with the terpinol of Wiggers, in- 
vestigated and named by List, and ontained. ie in 
various ways from the turpentine dihydrate C,, 
H,,-2H,O. The boiling point of terpinol is given 
at 168° , and it is a colorless liquid of pleasant, 
aromatic odor. The odor of the compound ana- 
lyzed is not unlike that of spirits of camphor, 
though not quite identical. 

It is not readily affected by metallic sodium 
even when heated with it. ‘The water is therefore 
in intimate combination, possibly as an ether 
(C,,H,7),0. 

A vapor density determination was made by 
Mr. J. B. Wilcutt according to Victor Meyer's 
method, in diphenylamine vapor. ‘The result in 
one case gave 4.7, whereas the vapor density cal- 
culated for C,,H,,0 would give 10.0. If, how- 
ever, dissociation should take place, splitting up 
the molecule into C,,H,, H,O, the vapor density 
of the mixture would be 5.0, not so far from the 
result obtained. That dissociation would take 
place was to be foreseen from the behavior on dis- 
tillation, and was confirmed by the fact that 
after the operation the contents of the apparatus 
no longer had the original camphor-like odor, 
but possessed a distinct, rank odor of turpentine. 
It was also noticed that the compound itself. by 
long standing bleached the cork of the test tube, 
probably due to the traces of the free C,,H,, re- 
sulting from the distillation. 

An analysis was made of a fraction boiling 
171-172°, which gave C—81.39; H—11.40. Evi- 
dently, therefore, a mixture of the above with the 
more oxygenated, higher-boiling constituent, um- 
bellol, C.H,,O. 

The higher fraction (210-225°) was also sub- 
jected to fractional distillation and a compound 
obtained in considerable quantity, boiling without 
decomposition at 215-216° (uncorrected). This 
substance is also a colorless mobile liquid, of 
aromatic but powerful odor, which, too strongly 
inhaled, attacks the mucous surfaces and causes 
headache. It is but slightly volatile, a quantity 
in an open watch glass losing one mg. in an hour 
and a half. With concentrated sulphuric acid it 
gives a blood red color, turning to brown and 
black. Water separates it from its solution in 
the acid. It is acted on violently by sodium, 
forming a blood-red, brittle, resinous substance ; 
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it is also acted on violently and decomposed by 
strong nitric acid. Elementary analysis gave 


Calculated for 


I. i. iI. CHO 
Oe waswes 77.28 77.27 77.17 77.42 
_ SEReres 9.74 9.53 9.57 9.67 


The vapor density determined, with the assist- 
ance of Mr. F. Slate, according to Victor Meyer, 
in diphenylamine vapor gave 4,39; calculated for 
C.H,,O=—4.29. The formula is therefore C, 
H,,O. 

12 . . . - . 

It is isomeric, as far as I know, with no other 
known compound. It is homologous as far as its 
empirical formula is concerned with common 
camphor, but has different properties. 

Analysis III above was made two or three 
months later than the other two, after the sub- 
stance had been standing in a test tube corked, 
with occasional removal of the cork. It will be 
noticed that oxidation is very slow, if it takes 
place at all, though a faint tint of yellow seemed 
to indicate such action. Experiments have been 
commenced with the object of determining the 
nature of these substances and their chemical 
constitution if possible, and I intend to subject 
the reactions and derivatives of these interesting 
compounds to an extended investigation. 

SUGGESTIVE WORKS. 

PERFUMES AND THEIR PREPARATION, by George William 
Askinson, translated by Isidor Furst, revised with addi 
tions by Charles Rice, Ph. D. The Norman W. Henley 
Pub. Co., New York. 

The general principles of perfumery making will be 
found laid down here with considerable fullness. There is 
a discussion of the various sources of the raw materials 
vegetable, animal, mineral and chemical—and all of the 
methods of extraction. There is a chapter also on adul- 
teration, which may well be studied with care. 

The details of methods of manufacturing essences and 
extracts are present«d with a full description of the neces- 
sary machinery. There are formule and directions for 
manufacturing all kinds of goods in the line, and some of 
the ideas will be found acceptable, especially by smaller 
perfumers. 

It is not so much for absolute information as for the 
suggestion of possible ideas here and there that a book 
of this kind is acceptable 


Henuey’s Twentietn Century Book’ or Recipes, For- 
MULAS AND PRocESSES, edited by Gardiner D. Hiscox, M. 
FE. The Norman W. Henley Co., New York City. 

This comprehensive volume of almost eight hundred 
pages, containing some ten thousand recipes, embraces 
among a host of other things considerable information 
upon soaps, alcohol and its uses, essences and extracts, den- 
tifrices, cosmetics, perfumes, hair restorers and depila 
tories. There are also suggestions as to methods of anal 
ysis that seem practical. For instance, under the head, 
“Wintergreen, to distinguish methyl salicylate from oil of,” 
we read: “A quantity of the sample is mixed in a test-tube 
with an equal volume of pure concentrated sulphuric acid. 
Under these conditions the artificial compound shows no 
rise in temperature and acquires only a slight yellowish 
tint, while with the natural oil there is a marked rise in 
temperature and the mixture assumes a rose-red color, 
gradually passine into darker shades.” 

The practical value of this volume is to be gathered from 
a careful examination and study only. 


JAMES A. KIRK PASSES AWAY. 
Heap or CuHicaco Soap CoNCcERN DikEs at KirkKwoop, WIs. 


James A. Kirk, president of James S. Kirk & Co., Soap 
Manufacturers of Chicago, died at his summer home at 
Kirkland on Pine lake, near Hartland, Wis. Death re- 
sulted from heart disease, from which Mr. Kirk had suf- 
fered many years, and came suddenly. He was 67 years 
old. His elder son, Wiliam Dunning Kirk, and his wife, 
Mrs. Clara Comstock Kirk, were present at the time of 
his death. Of his immediate family, two daughters, Mrs. 
Gertrude Metzerott, of Washington, D. C., and Miss Mar- 
garet Kirk, in school in New York, and son, Alexander 
Comstock Kirk, attending Yale University, survive him. 
One brother, M. W. Kirk, resides in Chicago and is presi- 
dent of James S. Kirk & Co. 

Mr. Kirk was a charter member of the Union League 
and Union Clubs. Immediately after the great fire he 


took an active part in the reorganization of the city 





government, and was largely responsible for the present 
organization of the fire department, being a member of 
the fire and water committee of the council, in which he 
represented the old Eighteenth Ward. He was born 
in Utica, N. Y., on January 24th, 1840, and with 
his father, James S. Kirk, came to Chicago in 1859, 
where they continued the soap manufacturing business 
that bears the family name. In 1900 he and other mem- 
bers of the Kirk family incorporated the business which 
their father had established, and the new enterprise was 
capitalized at $1,500,000. ~- 
COMMISSIONED BY NAPOLEON. 

Mr. Kirk’s grandfather, Alexander Kirk, was commis- 
sioned by Napoleon Bonaparte to build several ships, 
which he did just before Waterloo, and France never paid 
him for the frigates Afterwards Alexander located in 
Ottawa, Canada, where the soap business was begun with 
what was left of the wreck of his fortune. 


The Fenia Soap Co. has begun operations at Duluth, with 
a capital of $100,000, and a daily capacity of 8,000 pounds 


of soap. 
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By Prerre SICARD, 


M. Coutance, the well-known Professor of Sciences, has 
stated in a late work: “In the most distant ages, perhaps 
at the very dawn of history, we hear of the Olive tree. 
Here it is the gracious majestic quality of a Biblical 
scene which serves to introduce it to the world, there it 
is the merciful intervention of a Greek divinity which 
brings it to the charmed and surprised view of man.” 

3efore leaving the Ark Noah wished to be assured that 
the earth was once more habitable. He released the dove, 
which returned at evening-tide bearing in its bill an olive 
twig, of which the leaves were all green. By this sign 
Noah knew that the waters had subsided. The doors of 
the Ark were opened, the Patriarch going out last, and his 
first thought was to plant the vine, but the undying Olive 
tree had been reborn all around, having been preserved be- 
neath the waters, for even the Deluge had only stopped its 
generous sap for a while. 

Genesis places the olive-twig in the bill of the dove as 
the sign of peace, of which it has been the symbol ever 
since. 

After the Deluge, as we advance in the story of the 
People of God, the great role of the Olive tree is accen- 
tuated more and more. It is indeed the tree par excel- 
lence of that rich and fertile land, it is the tree char- 
acteristic of those horizons which witnessed the grandest 
scenes on earth. It was in the Garden of Olives at Geth- 
semane that Christ was betrayed and delivered to his foes. 

Moreover, the Olive tree and its product plays a prom- 
inent part in Holy Writ. There is a charming legend in 
Judges, ix, which places the Olive tree in the first rank 
among trees, stating that “its fruit and oil will never cease.” 

Moses wished to make his nation an agricultural people 
and all his legislative prescriptions aimed at providing an 
abundance of oil, of wheat and ofi wine, and consequently 
to attach the people to the cultivation of the Olive tree, of 
wheat and of the vine, these three providential seurces of 
oil, farinaceous food, and alcohol, the indispensable ele- 
ments of human alimentation. In order to encourage the 
planting of Olive trees and vines Moses exempted from 
military service and from public works all of those en- 
gaged in this work, up to the gathering of the first crop. 
Thanks to this legislation Judea soon became covered with 
Olive trees, producing an enormous quantity of oil. 

From the Acropolis the sacred tree radiated over all 
Greece, and even in the most distant colonies the Olive 
tree was held in greatest veneration. The laws intervened 
in various ways to stimulate its cultivation, and soon oil 
became one of the chief agricultural products of Greece, 
and one of its most important articles of commerce. 

From Greece the Olive tree passed easily to the neigh- 
boring islands, and so far as Asia Minor, of whose glory 
there even Homer chanted. 

The Phocians carried the olive tree to Western Europe, 


CANNES, FRANCE. 


where this wonderful tree seemed not for a moment 
estranged in its new country. It seemed to love our hard, 
dry soil. It became one of the characteristic features of 
our landscapes. Some olive tree roots, finding sustenance 
amid the rocks of mountain slopes, filled a necessary cor- 
ner along the coast of Provence with poetic charm. Its 
ashy leafage was in absolute harmony with the bluish gray 
of the calcareous rocks, with the whiteness of the dusty 
roads, with the intense sapphire blue of the Mediterranean, 
with the yellow of the soil burned by the bright sun. 

Cato the Elder classed the Olive tree among the most 
valuable trees of our land; Virgil sang of it in his har- 
monious lays. 

The illustrious Parmentier, in his great Dictionary of 
Natural History, published in 1803, states that, of all the 
trees of which human industry has sought to derive profit, 
the Olive tree, without fear of contradiction, deserves the 
very first place. 

It is difficult to state with precision how long an Olive 
tree lives; but it may be stated that it lives for ages, almost 
attaining immortality. Wild Olive trees, or those grafted 
upon wild trees, are perpetual, while those cultivated last 
about three hundred years. In Europe’s Midi instances of 
longevity are numerous. Among the Olive trees most cele 
brated for age there is that one at San Remo, called “Le 
Vieux” (The Old One); the one at Beaulieu (Nice), 
celebrated already in 1815 for its great age, under the name 
“Pignoli.” Its trunk is more than thirteen yards in cir- 
cumference at the base, and seven yards three feet from 
the ground. It was burned in 1882. 

The Olive tree of Creveste, according to Bouché, the 
Provence historian, was nine or ten centuries old. ‘Twenty 
persons could take shelter under its curved trunk. In 
fine, we say that the Olive tree is immortal because it is 
born again from its own stump. 

The planting of the Olive tree takes place in the spring 
with shoots or slips planted deeply in the soil. The dis- 
tance between the trees depends upon the climate and the 
fertility of the soil. They are 30 feet apart on the best 
ground and 20 feet apart on less fertile soil. 

It is only after five or six years that the trees begin to 
produce olives, and they bear fully only when 20 or 25 
years old, the roots of the trees spreading very widely. 

In Provence the Olive tree receives considerable tilling. 
Every two years the soil is fertilized, and the more distant 
roots are clipped to give greater*vigor to the tree and make 
it more productive. Under normal conditions there are 
two crops each year. The trees begin to blossom in June, 
and the gathering of the olives begins in November, con- 
tinuing until the following May, and sometimes until June. 
The length of the crop depends on the altitude at which 
the tree is grown. In Provence this tree flourishes even in 
altitudes of fifteen hundred feet, and the fruit is better in 


et 
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proportion to the altitude at which it has ripened. The 
lofty plains of the Cote d'Azur yield olives producing the 
finest oil 

The Olive tree has an enemy—a fly which comes to de 
stroy the fruit. This fly stings the olive, depositing a 
larva, which feeds on the olive and in turn develops into 
a fly. This is infinite reproduction. It frequently happens 
that we see a crop, of which the best is expected, absolutely 
destroyed in the months of October and November. The 
olives fed on by the flies yield a very fatty poor oil. This 
happens generally when the Autumn is warm. The higher 
altitudes are less subject to this plague. 

The manufacture of olive oil in our country is as care- 
fully looked after as the culture of the trees. The ripe 
olives are gathered as they fall from the trees on cloths, to 
avoid their being bruised on the ground, towards the end 
of January. Good sound olives are of primary importance 
for the mills, if a perfect product is to be obtained. 

As soon as they are gathered the olives are taken to 
the mill for the extraction of the oil. To do this they 
are placed in a large stone bowl, where they are crushed 
to a paste by a stone mill. This paste is then taken out of 
the mill and placed in baskets in a press, where under 
heavy pressure the oil is forced out. The oil flows into 
Virgin 


receivers, and the result of this first pressure is 
Oil.” 

After this first pressing the baskets are soaked with 
warm water to bring out any oil remaining. This oil floats 
on the water, whence it is gathered, forming the second 
pressing. This is second quality oil. 

After the second pressing a mass remains which still 
contains some oil. In order to extract it a chemical process 
is resorted to. This oil is used for soap making and the 
lubricating of machinery. 

In all ages medical science has recognized the incon- 
testable superiority of olive oil over all oils from oleagin- 
ous seeds. Olive oil and oil of sweet almonds only are 


admitted for medical uses. 


DEMAND FOR SOAP IN INDIA. 

The demand for soap in India is on the increase, as 
it is also reported to be in China. Some Indian capital 
is moving toward meeting the demand by the erection of 
soap factories. This opens a demand for American-made 
machinery for making soap, and also suggests the impor- 
tance of India soap manufacturers in the United States 
as a field for their trade. An agent of tar soap made in 
America recently went through India and placed orders 
for tons of this soap, which, I understand, is giving good 
satisfaction. While on this subject it is proper to say that 
the most eminent physicians in Calcutta ascribe several 
forms of aggravating skin diseases to the effect of the 
irritating quality of the water used for ablution purposes. 
This fact has created a demand for certain soaps of 
American manufacturers that possess healing qualities. 
But none of these soaps quite measures up to the require- 
ments. A study of the problem by a soap chemist, acting 
in conjunction with a physician of repute who understands 
the diseases caused by the water, should be able to produce 
a soap that would find extensive sale in India when 
brought effectively to the attention of consumers. 


IMPORTANT APPRAISERS’ DECISIONS. 


ALMOND Meat DuvtiasLe At 20 Per Cent. AD VALOREM 

In a decision by Charles P. McClelland the Board of 
United States General Appraisers sustained the conten- 
tion of Geo. Leuders & Co. that almond meal, which must 
be submitted to one or more processes of sifting to re- 
move gritty particles and have added thereto alkali, flour 
and perfume before it can be used as an application to the 
skin, is dutiable at the rate of 20 per cent. ad valorem 
under section 6 of the tariff act of 1897. The collector 
assessed duty on an importation of said merchandise at the 
rate of 50 per cent. ad valorem under the provisions of 
paragraph 70 of the tariff act. The appraiser in his spe- 
cial report on the protest stated that the article was iden- 
tical in character to that subject of G. A. 6165, therein 
held to be dutiable as a toilet article under paragraph 70 
of the tariff act at 50 per cent. ad valorem. In said G. A. 
6165 (T. D. 26,752) the board said: “The only witness 
called on the hearing was a member of the importing firm. 
He testified that the merchandise was produced by pow- 
dering the cakes which remain after expressing the oil 
from almonds or peach kernels; that the only use which 
he knew the merchandise to have was as an application to 
the face, hands and feet, and that the purposes of such 
use were to soften the skin and prevent chapping.” Gen- 
eral Appraiser McClelland, in rendering the decision of 
the board in the matter of protest of George Leuders & Co., 
said: “In this case, however, the evidence shows a different 
state of facts. It is clearly established that the almond 
meal here involved is not ready for use as an article for 
the toilet. Manifestly its ultimate use is as an application 
to the skin of the face, hands and feet, but before it will 
be fitted for such use it must be submitted to one or more 
processes of sifting to remove the gritty particles, and then 
have added thereto an alkali, flour and certain perfumes. 
It is apparent, therefore, that, in the condition imported, 
this merchandise is not a toilet article, and there can be 
no warrant for assessing duty thereon as such. When 
ready for such use as an article for the toilet its condition 
will have been materially changed. We have examined the 
official sample in G. A. 6165, supra, and find it to be a 
much finer article than that which we are now considering, 
but even if from lack of evidence a mistaken conclusion 
was reached in that case, that fact would not justify re- 
peating it here. The claim for duty at 20 per cent. ad va- 
lorem under section 6 is sustained.” 

FLORAL WATER. 

Merchandise which was the subject of a protest filed by 
Lehn & Fink was invoiced as orange “flower water” and 
“rose water.” It was returned by the appraiser as a medic- 
inal preparation and duty was assessed thereon at the rate 
of 25 per cent. ad valorem under the provisions of para- 
graph 68 of the tariff act of 1897. Various claims for rates 
other than that assessed were made in the protest, among 
them being one that the merchandise was dutiable at 20 
per cent. ad valorem under section 6 of said act. The pro- 
test was submitted for decision on the appraiser’s report 
on the protest, and said report in part reads as follows: 
“In view of T. D. 27,440 the article is dutiable at 20 per 
cent. ad valorem under section 6 of the tariff act as an 
unenumerated manufactured article.” 
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THE THIRTEENTH ANNUAL MEETING OF THE MANUFACTURING 
PERFUMERS’ ASSOCIATION OF THE UNITED STATES. 
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Present officers of the M. P. A.: 

D. H. McConnell, New York, President 

J. Clifton Buck, Philadelphia, Vice-President 

Frederick F. Ingram, Detroit, Second Vice-President. 
Frank B. Marsh, New Yerk, Secretary. 


William A. Bradley, New York, Treasurer. 


The thirteenth annual meeting of the Manufacturing 
Perfumers’ Association of the United States will be held 
in New York City on Tuesday, Wednesday and Thursday, 
April oth, roth and rth. 

The sessions will be held daily in the rooms of the New 
York Board of Trade and Transportation, No. 203 Broad- 
way, where luncheon will be served for the members as 
usual. 

Pursuant to the resolution adopted at the last meeting 
several special papers will be read and discussed. Among 
the subjects announced are the following: “Various Meth 
ods of Marketing. Perfumery—The Advantages and Dis- 
advantages of Each,” by J. Clifton Buck, Philadelphia; 
“Ambergris—Its Origin, Use and Fixative Value in Per- 
fumery,” by Henry Dalley, New York; “The History and 
Origin of Perfumery,” by James E. Davis, Detroit; “The 
Perfumery Business of America—Its Growth and Possi- 
bilities,” by Theodore Ricksecker, New York; and “The 
Pure Food Law as It Applies to Perfumes and Toilet 
Goods,” by C. A. Mayo, New York 

The reports on special topics entrusted to standing com- 
mittees will be reported, making this one of the fullest 
meetings in amount of business to be transacted that has 
been held. 

The Entertainment Committee, consisting of J. Edward 
Young Jr., Chairman, and D. W. Hutchinson, H. O. Braw- 
ner and W. G. Ungerer, have prepared a most enjoyable 
programme’ for the entertainment of the members 

On Tuesday evening there will be a theatre party at the 
Lyric Theatre, to see the new play, “The Snow Man,” in 
which Adele Ritchie takes the leading part. After the 
theatre the members and their ladies will adjourn to the 
Café des Ambassadeurs, where a dainty supper has been 
provided by the committee 

On Thursday evening the closing feature of the con 
vention will be an elaborate banquet at the new Knicker- 
bocker Hotel. A sprightly vaudeville performance will be 
given during and after the supper. 

Mr. Young, the Chairman of the Entertainment Com- 
mittee, will open headquarters at the Knickerbocker Hotel 
during the convention, that all of the visiting members be 
well looked after, and there be no confusion in the distri- 
bution of tickets, ete. 

There is every indication that this will be the most 
largely attended and successful meeting of the association 
ever held, as the preparations warrant. 


HE STANDS FOR AMERICAN GOODS. 


Mr. Theodore Ricksecker is one of the moving spirits 
in the M. P. A., so he speaks with considerable authority 
when he announces that the coming convention will be 
largely concerned with the advancement of American 
goods. He states: 

“A misapprehension exists in the minds of many unin- 
formed people about perfumery and toilet articles. A fair 
test of each on paper reveals the fact that the perfumes and 
toilet goods made by our reliable American manufacturers 
are as fine and often finer than the foreign, and are pur- 
chasable at a less price. 

“Many years ago this was doubtful, but not so to-day. 
The progress made in American perfumes is marked—a 
revelation to many. They are even sold abroad. 

“Every dollar’s worth of imported perfumery costs the 
consumer a large government duty and the importer’s 
profit. Some dealers pander to this prejudice, because they 
don’t know the truth; some because they find it easier than 
to correct it; some because it pays them better profit. 

“American sagacity is concededly a national trait; our 
quick perception, the power to see through a given propo- 
sition, to correctly diagnose a situation and reach intelli- 
gent conclusion is proverbial. A praiseworthy national 
pride exists in our achievements in art, science, manufac- 
tures, inventions, medicine, surgery and a thousand tri- 
umphs of human endeavor. Still, the close observer sees 
the unfortunate lack of poise in some inexperienced, un- 
traveled Americans whose boastful claim of our superiority 
in everything is offensively asserted. He sees also the still 
more baneful influence of a few pessimists who seem eager 
to decry everything of American origin. But the Amer- 
ican love for fair play is also proverbial.” 

WHAT THEY ARE CALLED. 
List of Trade Names submitted for registration to the 
Chairman of Fraternal Relations Committee of the Manu- 
facturing Perfumers’ Association of the United States: 
Agnes, applied to Perfumes and Toilet Articles. Freder- 
ick Stearns & Co. 

Agnes Sorel, applied to Perfumes and Toilet Articles 
Frederick Stearns & Co. 

Bach. International Perfumery Co. 

Beethoven. International Perfumery Co. 

Castilian Rose. Paul Rieger & Co. 

Charmona. Wm. B. Riker & Son Co. (Illustrated in 
trade marks in this issue.) 

Clarabel, applied to Perfumes and Toilet Articles. Bald- 
win Perfumery Co. 

Corelli. International Perfumery Co. 

Enchantress, applied to Perfumes and Toilet Articles. 
Smith, Kline & French Co. 

Extasia. Wm. B. Riker & Son Co. 
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French's, applied to Perfumes, Toilet Waters, Soaps, etc. 
Smith, Kline & French Co 

Grand Symphony. International Perfumery Co 

Handel. International Perfumery Co 

Ilantha, applied to Perfumes, Toilet Waters, Sachets, etc. 
Smith, Kline & French Co 

Immortelle, Rose. Crescent Perfume Co 

Immortelle, Violette. A. J. Hilbert & Co 

Ivory-Oxygen Tooth Powder. Darius McLean 

La Zamora, applied to Perfumes and Toilet Soaps. An 
drew Jergens Co. 

Lucerne Violet. Jennings Mfg. Co. 

lLynette, applied to Perfumes and Toilet Articles. Bald- 
win Perfumery Co. 

Maxine Violet. Darius McLean 

Mendelssohn. International Perfumery Co. 

Mi Carmen. A. J. Hilbert & Co 

Monte Rose, applied to Perfumes, Toilet Articles, ete. 
Baldwin Perfumery Co 

Mozart. International Perfumery Co. 

Ne-ko-da, applied to Perfumes and Toilet Articles. Bald- 
win Perfumery Co 

QO. D. Quinine Hair Tonic. Meyer Bros. Drug Co. 

Old Masters, applied to Perfumery. International Per- 
fumery Co 

Parfaite, applied to Perfumes and Toilet Articles. Fred 
erick Stearns & Co 

Parfaite Violette, applied to Perfumes and Toilet Articles 
Frederick Stearns & Co 


Parisiana, applied to Perfumes, Soaps and Toilet Articles 
Theo. Ricksecker C« 

Perfecto, applied to Perfumes, Toilet Waters, etc. D. R 
Bradley & Son 

Peter Pan, applied to Perfumes and Toilet Articles 


Edwin H. Lee Co 

Pocahontas, applied to Perfume. Wm. H. Brown & Bro 
Co 

Princess Cologne. D. R. Bradley & Son. 

Purity. Smith, Kline & French Co 

Rose Immortelle. Crescent Perfume Co 

Rose Violet. Smith, Kline & French Co 

Royal Queen, applied to Perfumes and Toilet Waters 
Paul Rieger & Co 

Select Violet Adolph Spiehler 

St. Regis, applied to Perfume and Soap 
Co 

Teddy Bear Violet, applied to Perfume, et Wenck Per 
fumes Mfg. Co 

Tokio Violet. The Abner Royce Co 

Trixie A. J. Hilbert & Co 

Tryit, applied to Perfumes, etc. Lightner-Seely Co 

Velvetol, applied to Toilet Soaps. Mulhens & Kropff 

Violette Immortelle. A. J. Hilbert & Co 

Vivian, applied to Perfumes and Toilet Articles. Baldwin 


Andrew Jergens 


Perfumery Co 

Vivian Honeysuckle, applied to Perfumes, etc. Baldwin 
Perfumery Co 

Vivian Lilac, applied to Perfumes, etc. Baldwin Per 
fumery Co 

Vivian Lily, applied to Perfumes, etc. Baldwin Perfumery 


Co. 


Vivian Pink, applied to Perfumes, etc. Baldwin Perfum- 
ery Co. 

Vivian Rose, applied to Perfumes, etc. Baldwin Perfum- 
ery Co. 

Vivian Violette, applied to Perfumes, etc. Baldwin Per- 
fumery Co. 

Virgin Cream Complexion Soap. Everett L. King Mfg. 
Co. 

Virgin Cream Soap. Everett L. King Mfg. Co. 

Virgin Witch Hazel Balm. Everett L. King Mfg. Co. 

Wagnor. International Perfumery Co. 

ZaElda, applied to Perfumes and Toilet Articles. Bald- 
win Perfumery Co. 

Zamora, La, applied to Perfumes and Toilet Articles. 
Andrew Jergens Co. 

Any objections to the use of above names should be 
reported at once to Chairman of Fraternal Relations Com- 
mittee of Manufacturing Perfumers, Rochester, N. Y. 

(For full information concerning names registered with 
The Commissioner of Patents, Washington, D. C., write 
to the publishers of this journal.) 


SANDAL-WOOD. 

The chief article of commerce in Mysore, and the most 
important item in the forest revenue, is the sandal-wood. 
The Santalum album is from thirty to sixty feet high, 
with not a very robust habit; the color of the stem is 
darker than that of the figs and cassias in its vicinity; 
the flowers are small and red, but neither the bark, sap- 
wood, leaves, nor flowers have that fragrance which is 
found in the duramen or heart-wood. The sandal is 
propagated by seeds; and, as both the wood and the tree 
are a government monopoly, the fruits are carefully col- 
lected by servants, whether from forests or from the 
compounds of private houses. Natural-grown sandal is 
being attended to by having a system of special men, 
called “sandal-monegars,” to look after their cultivation, 
as there is a doubt if the artificially-grown trees will 
have the same amount and quality of fragrance as the 
self-sown. The wood is sold by auction once a year, the 
larger portion being purchased by merchants of Bombay. 
Until the sales, it is stored in depots called ‘“Kotes,” sit- 
uated in several towns in the province. Mysore sandal 
is appreciated above all other kinds, especially in the 
China market, and it has a steady net price of £45 per 
ton at the place of production, showing it to be the most 
valuable wood in the world. 


RESTORING OLD ESSENTIAL OILS. 

Dr. Werner has recently described in the Phar. Zeit. a 
method for improving essential oils which have become 
resinified by age \fter neutralizing the oil to be treated 
with caustic soda solution, then place the oil in a short- 
necked, round-bottomed flask connected with a Leibig’s 
condenser. Next generate steam in a tin vessel and con- 
duct the steam by a bent glass tube to the bottom of the 
flask containing the essential oil. The oil is carried over 
with the steam. From the condensed distillate the oil is 
separated by means of a Florentine receiver, and redistilled 
from caustic soda or potash. If small quantities are to be 
improved, treat the oil with the alkali only and then distil, 
whereupon the resin is left behind. 
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(In this Department we present from month to month 
the latest news concerning the very important Japanese 
Markets. ‘The information coming from our own cor- 
respondent may be relied upon as authentic, and we know 
it will prove interesting to progressive American manu- 
facturers looking for new fields of activity —Ep.) 





Mr. Gennosuke Fujimori was the general secretary of 
the fourth branch in Osaka, of the Toilet Article Traders’ 
Association for the last seven years. For his faithful serv- 
ices to the association branch he was presented with a 
silver loving cup by the branch on January 15. 

The branch held a regular meeting in November last, 
when new officers were elected to replace their predeces- 
sors 

The new officers are General Secretary, Chotaro 
Matsuda; Assistant Secretary, Hikoshichi Maeda; Com- 
mittees, Kan-emon Luzaki, Kasuke Kajiki, Seijiro Inoue, 
Shinbei Sugiye, Busuke Ito. 

The managers of the factory of the Jinjudo, lately es- 
tablished in front of the Tenno Ji (Buddhist temple) gate 
for manufacturing the Tatsuta face powder, held a ban- 
quet lasting for two days from January 17 to 18 under 
the pretext of discussing the advisability of raising the 
price of powder. To this banquet all those who have any 
dealings with the factory were invited. No complaint was 
made by the regular customers as to the raising of prices. 


The Twelfth branch of the Toilet Article Traders’ As- 
sociation held a meeting on January 20. The new officers 
of the branch elected for this year aré: General Secretary, 
Zensuke Suzuki; Assistant Secretary, Toranosuke Nami- 
kawa; Committees, Ihachi Sakurai, Yosaburo Shibata, 
Katsutaro Yoshimura. 


Mr. Matsui Go, of Osaka, who is the manufacturer and 
wholesaler of the Miyako No Hana face powder and the 
Fuyo soap, on January 11th invited his customers of 
Kumamoto, Kobe, Kioto and Nagoya cities to a banquet 
and explained to them why he was obliged to raise the 
price of face powder. 





(From Osaka Asahi Shimbun, January 29, 1907.) 

The soap manufacturers raised the price of goods. 
Since the united agitation by toilet article manufacturers 
throughout Japan, as we noted last month, for the aboli- 
tion of the customs duties on perfumers’ raw materials, the 
duties on raw material have been reduced considerably, 
although those on finished perfumery still remain in ac- 
cordance with the reciprocity treaties which provide for 
import duties of 15 per cent. ad valorem. 






The importation of vegetable or plant extracts will be 
charged with the specific duty of 9} sen (sen is % 
cent) per pound, and that of sachet powder for perfumers’ 
raw material with the ad valorem duty of 10 per cent. 

The National Association of the Toilet Article Manu- 
facturers is trying to have the duties on date oil and fat 
abolished. 

Date oil formerly cost 15 or 16 yen. Now it rose to 
25 to 26 yen. Beef fat rose from 8 or 9 yen to 23 or 24 
yen. American powder also rose somewhat. These 
things conduced toward the raising of the price of soap. 

In three years the exportation of soap from Osaka alone 
rose from 134,000 yen in 1903 to 667,000 yen in 1906. 

At present there are in Osaka alone 53 soap manufac- 
turers. Their yearly output is 1,800,000 yen ($900,000). 





NEW INCORPORATIONS 
HARTMAN Soap Mec. Co., Campen, N. J. Capital, 
$100,000. Incorporators: Harry L. Hartman, Everett G. 
Garretson, Frank E. Hartman. 
Krom Soap Co., ATLANTA, Ga. Capital, $25,000. Incor- 
porators: J. J. Krom, Randolph Rose, J. C. McMichael. 


LupLtow-Rogson Co., Torepo, O., flavoring extracts and 
grocers’ specialties. Capital, $25,000. Herbert L. Robson, 
President; H. L. Ludlow, Vice-President; Geo. L. Craig, 


Treasurer. Formerly a Michigan corporation. 


Tappan PerruME Co., New York City. Capital, $100,000 
Directors: G. Y. Walsh, L. R. Reynolds, W. M. Williams. 


NaTIonaAL Tortet Soap & Mrc. Co., Denver, Con. Cap 
ital, $50,000. A. L. Doud, Wayne C. Williams, W. H. Cobb. 


STERLING Extract Co., Los ANGELES, CAL., flavoring ex- 
tracts. Capital, $100,000. Dr. C. C. Meacham, head of 
laboratory; U. S. C. Hemry, sales manager. 


MeEpIcATED Suppiies Co., New York, soap manufactur- 
ing. Capital, $10,000. Directors: A. H. Purdy, C. I. Purdy, 
Constatine Cossenas 


New Jersey Perro.eum Soap Co., Jersey City, N. J 
Capital, $25,0co. Incorporators: D. F. Edwards, Geo. F. 
Dayton, Robert Ferrier, Jr. 


Incenso Co., MINNEAPOLIS, MINN. Manufacturing de- 
odorants, disinfectants, perfumes, chemicals, toilet articles. 
Capital, $50,000. Incorporators: M. Fleener, M. E. 
Sleicher, J. S. Ovington, Chas. D. Carroll. 


Sanitas Co. o— CANADA, Lrp., Montrreat, Can. Manu- 
facturing soap. Capital, $20,000. 
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Conducted under the auspices of THE AMERICAN EXTRACT 
MANUFACTURERS’ ASSOCIATION 
OFFICERS OF THE ASSOCIATION 

\. J. Bastine, President, 19 Warren St., New York 

C. Van Skiver, Secretary, 20 Murray St., New York 

E. W. Denton, First Vice-President, 114 S. Eighth St., 
Newark, N. J 

T. C. Stearns, Treasurer, 44 Montgomery St., Jersey 
City, N. J 

Robt. Woods, Jr., Second Vice-Pres., 47 Dey St., New 
York 

W. H. Bennet, Third Vice-President, tor Wall St., New 
York 

G. H. Lowell, Fourth Vice-Pres., 75 Murray St., New 
York 


REPORT OF THE MEETING OF THE AMERICAN 
EXTRACT MANUFACTURERS’ ASSOCIATION. 
Held, March oth, in the offices of the Elsinore Perfume 

Co., No. 29 Murray street, New York city. Mr. A. J. 

Bastine, the president, was in the chair, and forty-five 

members were represented in person or by proxy. 

The question of incorporating was discussed and laid 
over for the next meeting, March 23d, when a larger 
representation is expected to be present. Dr. T. C. Stearns 
made an interesting address on the bearing of Dr. Wiley 
towards manufacturing interests, and emphasized the fact 
that he is most unfair-minded and unjustly inclined. He 
also called the attention of the members to the position 
taken by Secretary Wilson, who stated to the committee 
from this association in January that the members should 
proceed and manufacture goods according to the standards 
acceptable to the organization, and then the department 
would examine these and make any absolutely necessary 
suggestions that seemed required. There was considerable 
discussion of the question of the right of the Washington 
authorities to fix standards. The opinion of some consti 
tutional lawyers was stated to the effect: That as the 
supposed right to establish standards was based upon a 
clause giving the right to fix “standards of purity” only 
included in the Agricultural Appropriation Bills of 1903, 
1904 and 1905, and as this was only a clause and not a 
separate paragraph or “rider,” that the provision expired 
with the bill of which it formed a part, and gave no right 
to fix standards of “Composition” as was assumed in Cir 
cular No. 19 

It was adopted as the sense of the meeting that in view 
of the disposition of the Federal authorities expressed to 
its committee, accepting the standards as set down under 
classes I, II, II] and 1V, and as the others were still under 
consideration, that these standards be held as _ proper 
guides of the members in their manufacturing, and they 


were reiterated as follows: 


Ciass 1—Exrracis oF VANILLA. 

(a) Made by formula in the U. S. P. May be labeled 
“Extract of Vanilla,” U. S. P., or “Tincture of Vanilla 
U. $. 2” 

(b) An extract made by maceration or percolation of 
Vanilla beans with alcohol and water, with or without 
sugar, differing proportions from the U. S. P. formula, 
may be labeled “Extract of Vanilla,” provided the formula 
is stated on the label. 

(c) An extract made from Vanilla and Tonka beans 
may be labeled “Extract of Vanilla and Tonka,” and the 
formula need not be given on the label. 

(d) The solution of Vanillin in any suitable men- 
struum may be labeled “Vanilla Flavoring” and the for- 
mula need not be stated on the label. 

(e) The solutions of Vanillin and Coumarin may be 
labeled “Compound Essence of Vanillin” and the formula 
need not be stated on the label, provided it corresponds to 
the National Formulary. If it differs from the N. F. for- 
mula, the difference must be stated on the label. These 
mixtures may be labeled “Vanilla Flavoring Compound” 
and the formula need not be printed on the label, provided 
the amounts of coumarin and vanillin are equal to or 
above the amounts called for in the N. F. formula. 

In all instances the process of manufacture must be so 
conducted, and be made from materials of such quality, 
that the finished product shall yield to analysis ( ) parts 
of extractive matter for the pure vanillas, and the desig- 
nated parts of vanillin and coumarin in the solutions men- 
tioned in e. 


Crass Il.—Ex’vract or LEMON. 

(a) A solution of oil of lemon in alcohol, containing 
not less than 5 per cent. oil of lemon, and colored with 
lemon peel, may be labeled “Extract of Lemon.” A less 
quantity of lemon oil may be used provided the fact is 
stated on the label. A harmless artificial color may be 
used instead of lemon peel, provided the fact is stated on 
the label. 

(b) An extract made by strongly agitating a mixture 
of oil of lemon, alcohol and water, or by dissolving ter- 
peneless oil of lemon in dilute alcohol, may be labeled “Ter- 
peneless Extract of Lemon,” provided a sufficient amount 
of lemon oil of sufficiently good quality is used to leave 
in the finished product not less than .2 (two-tenths) per 
cent. by weight of citral derived from lemon oil. 

(c) When citral is added to anv extract of lemon, the 
fact must be stated on the label. 

(d) Harmless colors may be used in all except (a) and 


the fact need not be stated on the label. 
e 


Crass III. 
Such extracts as Almonds, Cloves, Nutmegs and others 
made from the natural oils, should conform to the for- 
mule given in Circular No. 19. Where of greater strength 
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than there directed the fact need not be stated on the 
label, but when of less strength, the fact must be stated 
on the label. These extracts may be labeled “Extract of 
Almonds,” “Extract of Cloves,” ete. 


Crass 1V.—Tue MepicinaL Ex’racts. 


Such extracts as are made use of in medication, such as 
peppermint, ginger and wintergreen, must be made ac- 
cording to the U. S. P. If more oil is used than directed 
in the U. S. P., this need not be stated on the label. But 
if less oil than directed in the U. S. P. is employed, it 
must be so stated on the label. These preparations may be 
labeled “Extract” or “Essence” or “Tincture,” as preferred. 
An artificial color must not be used. 

CLiass V.—ArTIFICIAL EXTRACTS. 

Extracts made from the so-called fruit oils, or from 
mixtures of ethers (esters) and essential oils, orris, etc., 
should be labeled “Artificial Strawberry Flavoring” (or 
banana, or pineapple, as the case may be). Artificial harm- 
less colors may be used, and this need not be stated on the 
label. 

Crass VI.—Extracts or Root Beer, Ere. 

Extracts of Ginger Ale, Root Beer, Birch Beer, Cream 
Soda, etc., may be so labeled without further comment on 
the label. Harmless artificial colors are admitted without 
the necessity of so stating on the label. “Extracts of Sar- 
saparilla” should have on the label “For Soda Water” to 
avoid possible misunderstanding. 


Size or Tyre To Be Usen. 


Flavoring extracts being largely sold in bottles of small 
size, it is not possible to designate the precise variety of 
type to be employed. The only condition to be observed 
is to employ such type as shall make it perfectly clear to 
the buyer, upon casual inspection of the label, what he is 
getting. The letter and spirit of the law must be ob- 
served, and the label must not be allowed to admit of criti- 
cism under the misbranding clause, or of the charge of 
deceit in the smallest particular. 

FLAVORING EXTRACTS IN NEW YORK. 

We have received a number of inquiries in regard to 
Municipal Regulations of the City of New York concern- 
ing pure foods and drugs, and in consequence weshave in- 
vestigated the matter carefully. This City is one in which 
the manufacturer of foods and drugs has to exercise par- 
ticular care, for the reason that three separate sets of 
laws. and regulations are in force, viz., Federal, State and 
City. Federal regulations apply only to goods brought 
into this City from another State, but the City and State 
regulations apply to all goods, whether made here or not. 

During the past few months the City authorities have 
been particularly active, especially with regard to flavor- 
ing extracts, but our interview with the Assistant Commis- 
sioner of the Board of Health has clarified the situation 
a great deal. In the first place, we would suggest that all 
manufacturers obtain a copy of the resolution adopted at 
a meeting of the Board of Health, held September 109, 
1906, when sections 68 and 69 of the Sanitary Code was 


amended. This amendment is very clear, and when prop- 
erly interpreted leaves no room for misconception. No 
standards have been laid down for the guidance of manu 
facturers, but as we have stated above, if these sections of 
the code are honestly interpreted, no difficulties will be met 
with, 

Take the cases of extract of lemon and extract of vanilla, 
for instance. A flavor may be called extract of lemon, 
if it is made from oil of lemon, alcohol and water, no mat- 
ter what its strength is; and extract of vanilla may be so 
called when it is made from vanilla beans only, that is, if 
no tonka beans, vanillin or cumarin are used in it. The 
Board of Health of this City takes a very sensible view of 
the situation in holding that the purchaser knows very 
well that a ten-cent extract is not of the same strength as 
a twenty-five-cent article. 

The percentage of alcohol and water need not, of course, 
be mentioned, and if the extract is not a straight one, it 
may be called a flavor. For instance, vanilla flavor 
should be so called when it is fortified with vanillin or 
cumarin, but the term vanilla flavor should not be used 
when there are no beans in it. In such a case the words 
imitation, substitute or artificial should be incorporated in 
the label. 

We have noted with surprise that a prominent manu- 
facturer has resorted to a subterfuge which not only does 
him no credit, but will soon be discovered. He has had 
in the market for years a so-called extract of vanilla made 
from tonka beans, vanillin and cumarin. This he has 
called a straight and pure extract of vanilla. The same 
article is now on the market in the same carton as before 
and the only change is, that a new label has been pasted 
on one side of the carton. This new label is of exactly 
the same design as the old one and completely covers one 
side of the box. It is worded in accordance with the 
regulations and declares the contents of the bottle to be 
imitation vanilla extract. The deception, however, lies in 
the fact that the reverse side of the carton bears the old 
label, and it is very probable that retailers who carry this 
“extract” will stand it on their shelves in such a manner 
as to expose the old label. 

Reputable manufacturers will have little patience with 
such tricks as these, and it is probable when the proper 
authorities get wind of the matter they will act in no 
uncer ain way. 

The Secretary of Agriculture issues, from time to time, 
what he calls Food Inspection Decisions These decisions 
do not have the force of law, nor of the Rules and Regula 
tions, the act expressly declaring that these latter shall 
be prepared by and with the concurrence of the Seeretary 
of Agriculture, the Secretary of the Treasury, and ‘the 
Secretary of Commerce and Labor. The food inspection 
decisions do not add anything to the Rules and Regula 
tions, nor take anything therefrom, and should not be 
considered as a part of the same. They simply represent 
the opinions of the Secretary of Agriculture on the ques- 
tions decided on, and are given out just to let the public 
know the attitude of the Department on these matters, 
and are, as we are told, issued more “in an advisory than 
in a mandatory spirit.” In other words, the Secretary 
of Agriculture has chosen this method of giving official 
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expression of his idea of the law as it affects the various 
questions that are brought up and decided on. 

We have published, in previous issues, all of these de 
cisions that were promulgated prior to this issue, and we 
present herewith all the most recent ones 


(F. I. D. 49.) 
TIME REQUIRED TO REACH DECISIONS ON 

DIFFERENT PROBLEMS CONNECTED WITH 

THE FOOD AND DRUGS ACT, JUNE 30, 1906. 

Many letters have reached the Department asking for 
action on very important questions connected with the 
Food and Drugs Act which require much study and time 
to secure all the facts necessary to the rendering of a just 
decision. It is quite impossible to answer all such letters 
in detail. The following general statement shows the atti- 
tude of the Department on questions of this kind: 

All manufacturers and dealers have copies of the law 
and regulations, or can secure them and study them care- 
fully. Each manufacturer and dealer should conduct his 
business as nearly as possible in harmony with the law as 
he interprets it. When each particular problem involved 
reaches a solution in this Department, it is hoped it will 
be found that the manufacturers and jobbers have come 


also to a similar decision in the matter. Public notice will 


ve given of each decision as it is issued, that the manu- 
facturers and dealers may be informed and be able at once 
to place themselves in line with the decisions of the De 
partment. In this way it is hoped that all injustice will 
be avoided in the execution of the law, and everyone be 
given an opportunity to put himself right, and to have due 
notice of decisions which may be made 

The Department will use every endeavor to reach prompt 
decisions, but must take time to collect the facts and sub 
ject them to a proper study; otherwise the decisions would 
not have the value which should attach to them in im 
portant matters affecting the execution of the law. 

James WILSON, 
Secretary of Agriculture 

Washington, D. C., January 8, 1907 


7. 
(Ee. 7. 3D. 52) 
FORM OF LABEL. 

The following is an extract from a letter recently re 
ceived 

“We do not. understand the requirements of the regula- 
tions respecting the arrangement of labels; that is, the 
order in which the various features of the label should be 
arranged.” 

To meet the requests for the opinion of the Department 
regarding the proper arrangement of a label, the following 
order is suggested: 

1. Name of substance « 


r product 
2. In case of foods, words which indicate that the 
articles are compounds, mixtures, or blends, and the word 


“Imitation,” “Compound,” or “Blend,” as the case may be. 

3. Statements designating the quantity or proportion of 
the ingredients enumerated in the law, or derivatives and 
peparations of same,* as mentioned under Regulation 28; 


* Attention is called to the fact that the declaration of alcohol and its 
derivatives is not required in foods. 


also statements of other extraneous substances whose pres- 
ence should be declared, such as harmless coloring matter, 
or any necessary statement regarding grade or quality. 

(The statements specified in paragraphs 1, 2, and 3, 
should appear together without any intervening descriptive 
or explanatory matter.) 

4. Name of the manufacturer (if given). 

5. Place of manufacture (if given, or when required 
in case of food mixtures or compounds bearing a distinc- 
tive name). 

It is stated in Regulation 17 that if the name of the 
manufacturer and place of manufacture be given they 
should appear upon the principal label. Although the law 
does not require that the name of the manufacturer be 
given, or the place of manufacture, except in case of food 
mixtures and compounds having a distinctive name, it is 
held that if they are given they must be true, and should 
be placed with the required information on the principal 
label. The arrangement of the label is the same for both 
food and drug products, and an example of each is given. 


Sample label for food product. 


{Name of product. | KETCHUP. | 
[Declaration required by | ARTIFICIALLY COLORED. | 
paragraphs 2 and 3.) | | 
[Descriptive matter, if desired, but 
preferably at bottom of label. | 


[Name of manufacturer, 
if given.| 

[Place of Manufacture, 
if given. , 


BLANK & CO. 
PORTLAND, ME. 


| 
| 
| [Descriptive matter, if desired. ] 


Sample label Sor drug product. 


COUGH SYRUP. 
ALCOHOL, 10 PER CENT. 
| MORPHINE, 4 GRAIN PER 
OUNCE. 
CHLOROFORM, 40 MINIMS 
PER OUNCE. 


[Name of product. ] 


{Declarations required by 
paragraphs 2 and 3.] 





[Descriptive matter, if desired, but 
preferably at bottom of label. ] 


JOHN JONES & CO., 
WASHINGTON, D. C 


[Name of Manufacturer, 
if given. | 

[Place of Manufacture, 
if given. ] 


[Descriptive matter, if desired. } 


Any descriptive or explanatory matter that may appear 
on the principal label, therefore, should be placed at the 
bottom of the label, or between No. 3 and No. 4, and should 
be clearly separated from other features of the label by 
means of a suitable line or space. Statements regarding 
the reason for using alcohol, artificial coloring matter, and 
other extraneous substances, come under the head of de- 
scriptive or explanatory matter, and should not be inter- 
spersed with the declarations required under Nos. 2 and 3. 


AND ESSENTIAL 


The information called for under No. 3 should be so 
worded as to give only the required information, as, for 
example, “alcohol 17%” or “artificially colored.” All num- 
bers used in expressing quantity or proportion of sub- 
stances required to be stated (see Regulation 28) should 
be expressed in the Arabic notation. 

Each substance required to be declared under No. 3 
should be printed on a separate line and in type specified 
in Regulation 17 (c). 

James WILSON, 
Secretary of Agriculture. 

Washington, D. C., January 18, 1907. 


UNIFORM STATE LAWS—OBJECT OF MEETING 
OF FOOD MANUFACTURERS HELD 
IN CHICAGO. 


A preliminary meeting of representatives of the various 
branches of the food manufacturing industry in the Mid- 
dle West was held in Chicago last week and there was 
formed what is to be known as the Uniform State Law 
Committee of the Allied Food and Drug Associations. 
The meeting was originally called for Washington, but 
later it was decided to hold it in Chicago for the conveni- 
ence of Western manufacturers. 

Vincent L. Price, a member of the executive committee 
of the National Confectioners’ Association, presided at the 
meeting and addressed delegates from the following or- 
ganizations: 

National Wholesale Grocers’ Association, National 
Wholesale Druggists’ Association, National Association of 
Manufacturers of Soda Water Flavors, National Extract 
Manufacturers’ Association, National Syrup Manufactur- 
ers’ Association, National Association of Ice Cream Man 
ufacturers, National Confectioners’ Association. 

The main object of the meeting as stated is to secure 
uniform laws on food in all the States and to enforce these 
laws through the medium of a powerful organization. 
Nothing definite, however, was done, according to Mr. 
Price, beyond forming the nucleus of a body to work for 
pure food regulations and the subject will be taken up 
again in a few weeks at a meeting to be held in New York. 

The work planned to follow the Chicago meeting will 
include correspondence with various associations interested 
in pure food, with legislators and other State and National 
officials in an effort to bring about the desired results.— 
Food Law Bulletin. 


A NEW DEPARTURE IN PERFUMERY. 

One of the oldest and wealthiest houses in New York 
made a strong move January Ist in engaging an “expert 
to improve their factory methods. They secured for this 
purpose the services of a man well known in America 
and regarded abroad as one of the most advanced of 
American practical perfumers. In a comparatively short 
time he has simplified manufacturing methods, inaugurated 
a new economic system and materially improved the es- 
tablished products without radically changing their char- 
acter. Result—an immediate increase of business. 
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(— THEY WANT TO KNOW. 
— 

The Department. ‘‘ They Want to Know,” has been 
necessitated by the inquiries coming to this Magazine 
from many sources. a gpg since the passing of the 
United States Pure Food Law, numerous questions have 
arisen, and in answering one we may answer all. We 
disclaim omniscience, but we shall always reply to proper 
inquiries as fully as attainable knowledge makes possible. 








CLEVELAND, OnIo, — 

We would like to ask a few questions with reference to 
the Food and Drugs act 

ist. A Spirits of Camphor made, 1 part Gum Camphor, 
5 parts Alcohol, 2 parts water. Would it have to be called 
Solution or Tincture, or can it still be called Spirits 
of —? 

2d. A Massage Cream that does not contain Alcohol, 
would it require a formula outside our own State: 

3d. Will external applications that contain Alcohol re 
quire formulas in our own State? 

4th. Is it lawful to color a Talcum Powder pink with 
harmless colors without putting on the word “colored”? 

5th. Are we required to put a formula on Celery Salt, 
composed of Celery seed and salt? 

6th. Are we required to put a formula on a Spice put 
up under the name of Mixed Spice, consisting of ground 
Cinnamon, Allspice, Cloves and Nutmeg, or on whole 
mixed Spice? 

7th. Will a Catarrh cure require a formula composed of 
Linseed Oil, Olive Oil, Gum Camphor, Oil Organum, Oil 
Cajup, Oil Hemlock, Oil Sweet Birch. (Contain no 
Alcohol) ? 

8th. What would you call a Tincture of Arnica not made 
according to the U. S. P., using less Arnica and less 
Alcohol? Would it be called a solution or liniment? 

oth. Lavender smelling Salts, composed of Carbonate 
Ammonia, Alcohol and Lavender Oil. Will it require a 
formula? 

10th. Is a Tooth Powder classed among drugs? 

11th. A Vanilla Extract made of 22 parts Vanilla, 20 
parts Tonka Bean, 3:parts Vanillin, 1 part Cumarin 
(natural). What would you call it? A Compound, Es- 
sence, Flavor, or Tincture of Vanilla? 

12th. Would it be lawful to call a Toilet Cream “Cu- 
cumber Cream” by using say, 2 or 4 ounces of Cucumber 
Juice to the gallon of finished product? See label en- 
closed ? 

You may, if you wish, publish the questions and an- 
swers, omitting the name of our company. 

REPLY. 

Replying to your late favor we beg to state, that so far 
as our information goes, and the Comimssioners of the 
Pure Food and Drug Act have ruled: 

Ist. Spirits of Camphor made as you state, may be so 
labelled, stating the proportion of alcohol on label. 

2d. No formula is needed. 

3d. External or internal applications of any curative or 
ameliorating quality must state proportion of alcohol on 
label. 

4th. Talcum powder does not come under the act, and 
may be colored. 








sth. N 


made 


» formula need appear on label of celery salt, so 


€th. No formula needed, as contents correspond to label. 


7th. Catarrh cure made as stated requires no statement 


8th. Call this mixture “Solution of Arnica.” 

oth. Lavender Salts do not come under the law. No 
formula 

10. Tooth powder not under the law. 


11th. Label “Vanilla Compound” stating Contents, Van 
illa Beans, Tonka, Vanillin, Cumarin, Color (if any 
artificial ). 

12. Cucumber Cream and label correct, no special cura 
tive qualities being stated or advertised 

For fuller discussion of some of the matter we refer you 
to the last three numbers of our Review. 
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IN THE TRADE. 








The Condensed Paste Powder, made by the Arabol Mfg. 
Co., 100 William St., New York, has this advantage among 
others, that it can be shipped in winter without danger of 
spoiling, since it will not freeze. 





The death of Dr. Israel Lyon, at Englewood, N. J., Feb- 
ruary 22d, of pneumonia, aged eighty-one, removes one of 
the interesting figures from among American manufac- 
turers of toilet articles. His name had been long asso- 
ciated with a tooth powder from which he earned a large 
fortune. He was one of the forty-niners in California, 
carrying a pack and then practicing dentistry. He is re- 
ported to have been a millionaire when he died. 

















THE NEW SMITH, KLINE & FRENCH CO, ANNEX. 


The Smith, Kline & French Co., of Philadelphia, are 
just about to erect a new and elaborate building at the 
corner of Fifth and Appletree Streets, Philadelphia. It 
will be seven stories high, 91x61 feet and fireproof through- 
uit. Every modern time and labor-saving device is to be 


utilized, and the comfort of the employees is especially 


The Oxzyn Co., of New York, is to be congratulated 
upon securing the services of Mr. Herman Bader, an ac- 
complished European perfumer, thoroughly posted upon 
all of the latest methods of manufacturing perfumes and 
toilet goods. As a man of broad study and wide experi- 
ence he must prove invaluable to this house. 


provided for in the restaurant, smoking and recreation 
rooms on the top floor. This progressive firm is devoting 
special attention to the manufacturing of perfumery and 
will install a complete laboratory with the most perfect 
obtainable machinery in the new building, which is only 
an annex to the extensive quarters now occupied. 


The trade will learn with interest of the expansion of 
the firm of Magnus & Lauer into that of Magnus, Mabee 
& Reynard, Incorporated, with a capital of $400,000. The 
increase of capital should make it possible for this house to 
do a largely increased business, and'‘add to the number of 
their friends and customers. 

















ON THE SCEN ae 
=. 


The Memphis Soap Co., with a capital of $100,000, has 
succeeded to the business of Bellis Bros. & Pate, at Mem- 
phis, Tenn. 











It is reported that a large plant and power-house are to 
be erected at Boston and Ellicott Streets, Baltimore, by J. 
S. Young & Co., flavoring extract manufacturers. 





Mr. W. G. Ungerer has lately returned from an exten- 
sive trip West. He reports great activity in that section, 
and lively anticipations of a large spring business. 





It is said that a million dollars were paid for the busi- 
ness and plant of Robinson Bros., soap manufacturers, of 
Malden, Mass., by the Potter Drug & Chemical Co., of 
Boston. Robinson Bros. have been in business since 1852, 
making 200 different brands of soap. ‘The value of the 
iusiness is certainly not exaggerated. 





The Brown Soap Factory, Columbus, Ohio, was robbed 
not long since of several soap dies, and the authorities 
have just arrested John Price, Wm. White and Edward 
Jenkins as the culprits. It is hoped that sufficient evidence 
will be gathered to convict these men, if only for the sake 
of the example. 





The price list of the Chemical Works, Ltd., and Payan & 
Bertrand (Donald Wilson, Manager, United States 
Branch), has just been issued, and is an elaborate speci- 
men of two-color printing. It covers all kinds of raw ma- 
terials, natural and synthetic, and should attract consider- 
able interest in the trade. 

The serious illness of Mr. W. P. Ungerer is sincerely re- 
gretted by his many friends. As one of the oldest and 
most original of American Perfumers he is widely known 
and endeared to all his friends for many lovable qualities. 

There are several trees and plants in the world whose 
berries, juice or bark can be used as real soap. In the 
West Indian Islands and in South America grows a tree 
whose fruit makes an excellent lather and is used for 
washing clothes. The bark of the tree which grows in 
Peru and of another which grows in the Malay Islands 
yields a fine soap. 





An innovation in the way of perfume business is an urn 
f old porcelain set in gilt bronze. The lid is perforated, 
and within is a glass vessel with a wick, wherein may be 
burned simple perfume or a liquid ozone. These burners 
are decorative even in the most elaborate drawing-rooms. 
It has become something of a fad to choose one perfume 
ind delicately scent the entire house with it; but it is 
obvious that such a scent would need to be most delicate 


and unobtrusive. 
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Mr. P. R. Dreyer has returned from a Western trip 
which carried him as far as St. Louis. He reports con- 
ditions good in all branches of the essential oil industry, 
with very favorable prospects for the year. Mr. M. C. 
Boggis, of the Dreyer Co., is on his maiden trip, covering 
the New England States 





Can it be true that perfume settled the suit of chewing 
gum king White? It is stated that when Mrs. White en- 
tered the court room in her suit against Wm. J. White, of 
Detroit, the jurymen were so charmed with the perfume 
spread around that they did not hesitate to award $25,000 
to her. Another point in favor of fine perfume which it 
would be well for up-to-date manufacturers to utilize. 
Why not find out what brand she uses and advertise it 
for all it is worth? Here is a fortune for the manufac- 
turer who furnishes the scent! 





The soap manufacturers need not be alarmed at the 
announcement made lately by Professor Adami that man 
is himself a perpetual soap factory. It is stated that in 
man alone is soap found in its pure state, in the form of 
“myelines,” but it is also stated that in order to set 
these particles free and make them of use the man must 
exercise his will power and think hard. It is too great 
a strain for the ordinary man, who will still buy a five- 
cent cake, when he cannot afford to pay more for the 
scented toilet soaps which cost more. 

It is reported that there are now in Chicago about 
twenty-five firms manufacturing flavoring extracts, and 
one of them is claimed to be the largest in the United 
States devoted wholly to flavoring extracts. Many of the 
wholesale grocery firms maintain their own factories. Be- 
tween them all, the entire trade of the West in extracts is 
supplied from Chicago, while some of the leaders do a large 
trade over the entire country. It is estimated that about 
$2,000,000 is invested in the business. The yearly sales 
range from $3,000,000 to $5,000,000. Excellence of produc- 
tion is said to be the only cause for the practical monopoly 
which Chicago has gained in this industry. 





Mr. James Baker Williams, founder of the widely known 
firm of J. B. Williams & Co., died at Glastonbury, Conn., 
March 3d, aged eighty-nine. His career is a splendid 
instance of what industry and enterprise can accomplish 
in the United States. Born February 13th, 1818, at Le- 
banon, Conn., he was educated there, in East Hartford and 
Hartford. In 1834 he took a position in a store in Man- 
chester, remaining there four years. In 1838 he formed a 
partnership with C. G. Keeney in a general store, but 
two years later sold all of his interest save that in the 
drug department, which specially interested him. This 
was the time at which he perfected the shaving soap after- 
wards to make him famous, laying the foundation of one 
of the most extensive businesses of the kind in the coun- 
try. He has served his State in its Legislature and other 
public connections. He leaves seven children—three daugh- 
ters and four sons. Mr. David Williams is the acting pres- 
ident of the J. B. Williams Co., in which Samuel H. and 
Richard S. are also officers. J. F. Williams is connected 
with the Williams Bros. Mfg. Co. of Naubuc. 
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NOTE TO READERS. 


This report of patents, trade marks, labels and designs 
compiled from official . 
accurate and 
the four 


ind is absolutely 
everything relating 


the essential oil industry, viz. : 
ialties and flavoring extracts 
illustrated are described under the 
Applied For,’ and are those for 


marks 


The trade 


heading “Trade Marks 
registration has not yet been allowed 
for infringement should be promptly made to the Commis 
ioner of Patents, Washington, D. C 

Further information will be gladly supplied by the pub 


which 


her 
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PATENTS GRANTED. 


»5.—Ernst Twitchell, Wyoming, Ohio 


544,42 
i 


OF EFFECTING A COMBINATION BETWEEN SE- 
EC MEMBERS 


LECTED 
FATTY ACID 


OF THE 


Claim.—The_ herein-described process of combining a 
non-readily-volatile compound containing alcoholic  hy- 
droxyl and a fatty acid, which consists in bring them 
together in the presence of a relatively small percentage of 
a sulfo fatty acid and applying sufficient heat to the mix- 
ture to evaporate any water present as well as the water 
formed by the reaction. + 

844,527.—Anna W. Skinner, Oswego, N. Y.—WASH- 
ING COMPOUND AND PROCESS OF MAKING 
THE SAME 

Claim.—1. A washing compound comprising salt of tar- 
tar, muriate of ammonia and borax and paraffin 

2. A washing compound, comprising one part of salt of 
tartar, four parts of muriate of ammonia, sixteen parts 
of borax and ninety-six parts of paraffin. 

3. The process of making a composition of matter com- 
prising ingredients which are subject to deterioration from 
the air, which process consists in first forming a layer of 
a moisture-resisting substance such as paraffin, then the 
layer of said first-mentioned substance, and then pouring 


records in Washington, D. C., 
complete We includ 
co-ordinate branches of 
Perfumery, soap, toilet sp¢ 


All protests 
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ALCOHOLS AND 

















over the same a layer of such moisture-resisting substance 
in a melted condition. 

845,347.—William J. Gesell, Weehawken, N. J. (Care 
of Lehn & Fink, New York.)—BOTTLE ATTACH- 
MENT. 

Claim.—6. A containing vessel provided with a neck the 
exterior wall of which is threaded, a cap engaging the 
threads on the neck and converging away from one end 
of the vessel, a tube secured to the interior wall of the cap 
at the reduced end thereof and having one end extended 
beyond the free end of the cap and threaded and its oppo- 
site end extending longitudinally of the vessel and spaced 
from the bottom of the latter, and a closure having an 
opening formed therein the walls of which are threaded 
for engagement with the threads on the end of the dis- 
charge-tube. 





LABELS REGISTERED. 


13,358—John W. Hosler, Chicago, Ill. Title: “Curzon 
Complexion Cream.” 

13,359.—J. Scherman & Co., Chicago, Ill. Title: “Scher- 
man’s Egg Shampoo.” 

13,360.—J. Scherman & Co., Chicago, Ill. Title: “Scher- 
man’s Liquid Shampoo.” 

13,372.—Tryon Chemical Co., Gloversville, N. Y. Title: 
“Slick Stuff.” (For lotions.) 

13,381.—The Star Toilet Co., New York. Title: “Star 
Hair Tonic and Dandruff Cure.” 

13,387.—Michigan Soap Works, Detroit, Mich. Title: 
“Chinese.” (For soap.) 

13,300.—The Pyorronol Co., Chicago, Ill. Title: “Pyor- 
ronol.” (For mouth wash.) 

13,400.—Geo. W. Clayton, Chicago, Ill. Title: “Kilflea.” 
(For dog-soap. ) 


TRADE-MARKS APPLIED FOR. 
2.771.—Eliza N. Hall, New York. Caustic potash or lye 


—t 7 

9,082.—Rub-Not Mfg. Co., Chicago, Ill. A granulated 
chemical washing compound. 

10,776.—Mexican Amole Soap Co., Peoria, Ill. Soaps. 

12,083 Armour & Co., Chicago, Ill. Shaving cream or 
paste 

13,9048.—Van Vleet-Mansfield Drug Co., Memphis, Tenn. 
A hair restorer 

16,230.—A. & F. Pears, Lim’d, London, Eng. Perfumed 
soap 

16,235.—A. & F. Pears, Lim’d, London, Eng. Perfumed 
fancy soaps 

17,292.—Fritz Hornisch, Berlin, Germany Manicure 
18,705.—Arthur M. Hobby, Brooklyn, N. Y. Cold 
cream 

18,773.—Mary S. Barker, New York, N. Y. Hair tonic 

20,359.—Horatio S. Kelley, West Dennis, Mass. Per- 
fumed and medicated soap 

20,425.—Larkin Co., Buffalo, N. Y. Soap powder. 

20,708.—De Jean Perfumery Co., Chicago, Ill. Facial 
or complexion pastes or lotions 

21,267.—Eli Atwell, Mountain Dale, N. Y. Talcum toilet 
powder and massage cream. 

21.740.—Carl J. Rath, New York, N. Y. Soap. 

21,741.—Carl J. Rath, New York, N. Y. Soap. 

21,749.—Ephraim S. Wells, Jersey City, N. J. Toilet 
preparations . 

22,750.—Beach and Clarridge Co., Boston, Mass. 
Syrups. (In the trade-mark the seal is red and the border 
is ornamented with gold scroll-work.) 

23,270.—Anthon V. Hossman, Elkhart, Ind. A _ liquid 
soap. 

23,316.—Victor Francois Merle, Paris, France. Toilet 
preparations. 

23,752.—Andre, Schaub & Pioso, Paris, France. A nail 
polish. 


23,915.—Dana Estes, Boston, Mass. ‘Toilet soap. 
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23,925.—The Pompeian Mfg. Co., Cleveland, O. Toilet 
preparations. 

23,961.—Bruno H. Goll Chemical Works, Chicago, III. 
Toilet preparations. 

23,977.—The F. C. Bushnell Co., New Haven, Conn. 
Olive oil. 

24,001.—Frank M. Quinn, Tekoa, Wash. Hair restorers. 
24,149.—Albert R. Saylor, Allentown, Pa. Toilet prepa- 
rations. 

_24,159.— Fritzsche Bros., New York, N. Y. Essential 
oils, essences and derivatives. 

24,170.—Milligan & Donovan, Kirkwood, Mo. Hair 
tonics. (The word “Katortizo” is in red.) 

24,190.—R. E. Desmond, St. Louis, Mo. ‘Tooth and tal- 
cum powder. 

24,217.—George C. Wilson, Tyrone, Pa. Medicated toilet 
soap 

24,240.—Frank Rizza, Homestead, Pa. Hair tonics. 
24,299.—Wm. C. Schley, Pittsburg, Pa. Face cream. 
24,301.—Washington Berry, Chicago, Ill. Soaps. 
24,533—The Porcela Co., Pittsburg, Pa. Soap and 
washing powder. 

24,534.—The Porcela Co., Pittsburg, Pa. Shampoo 
compounds and hair tonics. 

24,065.—Peroxident Manufacturing Co., St. Louis, Mo. 
Almond meal. 

24,666.—Peroxident Manufacturing Co., St. Louis, Mo. 
Tooth powder and tooth paste. 

24,090.—The J. W. James Co., Wheeling, W. Va. Hair 
tonic, 

24,735.—Colgate & Co., New York. Soap. 
24,730.—Colgate & Co., New York. Perfumery, talc 
powder and toilet water. 

24,771.—Harry Bick, New York. Laundry soap. 

24,773-—W. W. Gavitt Chemical Co., Topeka, Kan. 
Perfume. 

24,803.—The Hollywood Soap Co., Cincinanti, Ohio. 
Washing powder. 

24,830.—James S. Falck, Washington, D. C. Antiseptic 
powder. 

24,854.—The Laundry Blue Co., Chicago, Ill. Washing 
compounds 

24,984.—George Evans, New York, N. Y. An antiseptic 
mouth-wash. 

24,992.—Nicholas Lopard, New York. Egg shampoo, 
cold cream and face massage cream. 
_ 24,90! Wm. B. Riker & Son Co., New York. Per- 
fumes 


SOLUBLE ESSENCE OF GINGER. 

W. H. McGrath, in the Chemist and Druggist, gives de- 
tails for producing an essence for which he claims the 
following points: It is as strong as possible compatible 
with its solubility, possesses a fine aroma peculiar to Ja- 
maica ginger, and is perfectly free from capsicum. Shake 
together ginger in coarse powder 1% 


pounds, and alcohol 
(60 per cent.) 2 pints and 5 ounces, water I5 ounces, re- 
peating the shaking frequently during ten days. Then 
percolate, press and filter, the product being about 45 
ounces. Take 40 fluid ounces of this tincture, 40 ounces 
of water, and mix. Add to it three-quarters of an ounce 
of phosphate of soda dissolved in 5 ounces of boiling water 
and allowed to cool. Shake well. Next add one-quarter 
ounce of fine calcium chloride dissolved in 5 ounces of 
nearly cold water. Shake well and allow to stand twelve 
hours and filter. The filtered solution is placed im a still 
and distilled at a very low temperature, reserving the first 
30 ounces for further use. Distill a further quantity of 40 
fluid ounces, and allow the still to cool. The residue in the 
still, which will be about 18 fluid ounces, is what is required, 
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3ELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. { 
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ESSENTIAL OILS. 


The full force of the spring trade is now being felt along 
all lines. Prices show a general strong tendency for most 
materials, while for special oils the existing conditions have 
increased the feeling of buoyancy. This is especially pro- 
nounced as to the Messina Oils. 

Last month we had hardly gone to press with the news 
of the tremendous advance in Oil Bergamot when we re- 
ceived news of the great movement in Oil Lemon. In 
Messina this advance has been very strong, and a similar 
feeling has followed in the American market. Whule 
many consumers are covered by contract, quite a number 
hesitated to contract at $1.00 and now will have to pay 100 
per cent. more. The Messina factors have learned their 
lesson and it will be many years before we see Oil Lemon 
below the dollar mark. 

The shortness of the Bergamot crop played into the 
hands of the combine to such good effect that there is no 
difficulty whatever in keeping that price moving steadily 
upward. The price is now from $3.10 to $3.35, according to 
the ester content. 

Oil Cassia has been one of the marked features of the 
last month, the supply of good oil being very limited, and 
much of it being adulterated. Oil Bay has also been quite 
active and strong, advancing steadily. 


BEANS. 

The consumers who use a large quantity of Bourbon 
Beans are bewailing their lot for not having covered long 
ago. Speculation has been rife in France, and as a conse- 
quence the minimum figure is now $2.00. Some dealers 


= OCS 


expected a drop by or before April, but it looks now as if 
the price would keep up, and probably go still higher. 

There has been a considerable amount of speculation in 
Mexicans also, which always means high prices, for at 
every turn the price is raised and the consumer who is the 
last purchaser must pay all previous profits. There seems 
little prospect of any weakness, although most large deal- 
ers are covered, for the summer season is coming on and 
it is anticipated that the consumption will be larger than 
ever before, especially on account of the Pure Food Laws 
of the various States, as well as the Federal law. 

SOAP MATERIALS. 

The dullness of the market is still due to limited offer- 
ings and high prices. Since last writing there has been a 
fractional advance all along the line, and manufacturers 
are at a loss to know how they can pay these prices and 
not raise the figures to buyers. Cocoanut Oil is still ris- 
ing. 

Quotations are: 

Tallow, city, .0634 (hhds.) ; country, .0612-.0534. 

Grease, brown, .05%; yellow, .0534. 

Cotton Seed Oil, crude, tanks, .39%; summer yellow, 
prime, .49. 

Cocoanut Oil, Cochin, .1034 ; Ceylon, .0934. 

Olive Oil, green, .65; yellow, .8o. 

Olive Oil Foots, prime, .061%2; good quality, .06%. 

Palm Oil, Lagos, .07%; red prime, .07%. 

Chemicals, borax, .08'%; caustic soda, 80 p. c. basis of 
60%, $2.00. 

Rosin, Ist run, .27%; 2d run, 29%; 3d run, 31; 4th 
run, 33. 


Admnond, DMG... cE TD. 22.5 BG:G0 GIB viiveccccccccierececess WOOO. - COOOPMIINE. ooccicicie crn cecaccees $3.00 
“ ate 329 4 ere QiSO TOORIINES ..... ...ccevercvccss Ce, NR 516. de sis'v:p-4sdevmeaeee es .65 
ee a eee Pe ae erg Boece 4.00 
Sweet, True........ .59 Juniper Berries, twice rect..... 1.70 Thynie, red, French.......... 1.10 
Peach-kernel ........ ‘0 TORRNRA, TOUR... 06s ccccccvuc 4.50 “te white, French........ 1.30 
ROD, ORD s cs 56K 5s ee¥n%e .14 Lavender, English............ 7:00 Vetivert, Bourbon............ 8.50 
<a Ey ere 29 "a Cultivated.. ...... 3.50 a re 43.00 
NS a acl CG a ewes I 40 " Fleurs, 28-30%.... 3-25 Wintergreen, artificial........ -42 
Aspic (Spike)... ....c.sseccses OP: TRS ie ooo. civcicweccte sauces 2.05 if): Se renee 3.50 
ee ee Of CO “ROMO Ce i sivciks cv inacacacs 60.00 
DTC cchiverepeabeas. Avacvawe’ 2.50 Limes, expressed............. 1.70 ree 
Bergamot, 37-38%..... 3-35 RL. ivcacnse urn ss 75 BEANS. 
Bergamot, 35%... ....+.000. ere 3.00 Tonka Beans, Angostura...... 70 
Birch (Sweet)..............6. 2.2 Mace, distilled................ A. GON iit caae ceitvaneeeeeacs .30 
Bois de Rose, Femelle........ 4.50 Mustard, natural.............. Re i eos scan ca cees scaeees 00% 28 
ae rer .20 " ee 2.00 Vanilla Beans, Mexican..... $3 00-6.00 
EE IIS: .60 Myrbane, rect................. .12 " “ Ct. csccess. BEO-895 
See eee OP ree Oe eens DOMME... .0cccecea ves 100.00 ‘4 45 Bourbon..... 2.00-3.00 
CE CUNO. bosavctess cess PEG PRI ok 500 5s os sccanweaancare .95 " bi Ul ee 1.00-1.50 
Cardamom. st saesarereseeeens 20.00 Orange, bitter Pee ree 2.50 SUNDRIES. 
ee ST TTT Tee BSS SRRMIO, GWEC... ccccccccces 2.30 
ee ee (ee ee ee .50 Ambergris, black..........(0z.) $20.00 
, i. eae (scenes .32 Orris Root, concrete...... (0z.) 4.50 * eee ms 35.00 
Cinnamon, Ceylon............ 5 eer a a | er " 1.90 
_ qe ae a ree ee ee ee 3.00-3.25 
deb cceksschrsesehabasee> Boo. Peppermint, W.. Crcccccvcccce 2.60 Heliotropine............. $1.75-1.80 
SNEED is 55.5055 50044050 00.0% in 1.60 Petit Grain, American........ 5.00 Musk, Cab., pods........ (oz.) 6.50 
ee eS. oe Re as a 14.50 “A a | Oe — " oh se i-4s ox 65 ” 14.00 
hank sca ovdeaepebees - Wb TINGS hn ciewersaexcaevesune 2.25 ‘* Tonquin, pods..... 5 16.00 
SN cs anh ARE esi ee 435x'2 Fi MR viakxs sapaaceesarakeen (0z.) 4.65 say - eiecsiss 21.00 
Eucalyptus, Australian, 70% .. .70 Rosemary, French............ 1.10 ‘* Artificial, per Ib........ 2.75 
a Peer 5.2 ee i ee .s0 Orris Root, Floreatine, whole. 13 
os ree os .75 Sandalwood, East India....... 3.90 Orris Root, powdered and 
Geranium, African............ 4.50 Sassafras, artificial............ .60 EE eiiickerswaanncens .16 
s ee 3.50 sg PI shaatearvces errr ere .01%-.06 
ue | SRS Pe ED sicincis hight Siereiean cea | 45-.50 
ss oo eee Se IR on 85 ca vinvecsedciuweetes ee EAT CTT TT Tee .31-.35 
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LANOLIN 


“There is a reason” wi me c’’the largest toilet 
"BRITISH" soapmakers use our Lanbf: °+d wh\"':t’enters into 


the composition of some of fle finest toilet creams 
Adeps Lanae U. S. P. onthe market. If you are not using Lanolin now 

let us show you how you can use it to advantage. 
You will be surprised at the comparison with so-called ‘‘ cheaper” varieties. 


Special Price in Bulk according to Quantity 


EVANS SONS LESCHER & WEBB Lim., 92 William St., New York. 


NONE BETTER PRODUCED 

















NOTICE 


JOHN BLOCK], of Chicago, Illinois, takes this method 
of notifying the Perfumery trade of the issuance to him 
on January 1, 1907, of Letters Patent ot the United States 
No. 840,105, securing to him the exclusive right to manu- 
facture, use and sell Perfumery Packages in which are 
placed natural flowers. 

As this invention makes the first great step of advance- 
ment inthe omg: pa? art for many years, no doubt there 
are those who will seek to imitate thisidea. This notice 
is to warn all concerned of the rights secured by the 
patent mentioned and that infringers will be vigorously 
| ter meng Suit has already been instituted in the United 
States Circuit Court for theEastern District of New York, 
in Brooklyn, New York, against R. W. Whitlatch Co., 
under my patent, and other suits will be instituted and 
vigorously prosecuted against other infringers whenever 
they start up. 








Perfumery Salesman Wanted 
with established Drug and Department Store 
trade. Excellent opportunity for the right 
man. Correspondence confidential. 


The Willis H. Lowe Co., Boston, Mass. 





Begin your subscription with 
the Next Issue — April — and 
get the full report of the 
Perfumers’ Convention. 














HOW IS YOUR STOCK OF 
Vanilla Beans? 


Last month we offered a few lots 
of choice Mexican and Bourbon 
beans of the 1905 crop, and sold 
these to several makers of extracts 
that are pretty well pleased. 

We are direct consignees from 
the best districts and can quote 
favorable prices on every grade 
and variety we have to offer. 


LET US HEAR FROM YOU. 


J.N. LIMBERT & CO. 


Succeeding The Chas. E. Hires Co. in the importation of Vanilla Beans 
480 and 482 Bourse - Philadelphia, Pa. 











HEIKO-LILY. 


The latest of our Heiko-Products, pos- 
sessing the exquisite odor of Lily of the 
Valley flowers in the highest perfection. 





HEIKO-VIOLET 


The best and most economical substitute 
for Violet Pomade Washings. 








Full line of High Grade Specialties for the man- 
ufacture of Perfumes and Toilet Preparations. 


HEINE & CO., 


14 Pratr Sr. New York. 


FACTORIES: LEIPZIG, Germany, and GRASSE, France. 






















are what manufacturers of perfumes and 
toilet specialties try to get, but how often 
is that ideal not attained! I make a 
specialty of extremely high-grade small 
labels; colored and embossed. 

@ If you drop me a line I will send you 
samples and give you the names of some 
prominent manufacturers who are con- 
tent with nothing less than the standard 


I have established. 


‘ We eke : 
2-4& 6 ELM STREET, 


COR. READE ST 
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Really High-Grade Labels 


IT PRODUCES THAT 


Leaf and Stem Effect 


that is so very popular on account of its 
exact resemblance to the peculiar charm of 
the violet. Our 


VERT DE VIOLET 








is the best synthetic to use for this purpose. 
Positively the strongest and most powerful 
product you can use. 


SEND FOR QUOTATIONS 


CHEMICAL WORKS CO. Ltd. 


FORMERLY TH. MUHLETHALER 
FACTORY AT NYON, SWITZERLAND 


UNITED STATES BRANCH 
80 John Street New York 
DONALD WILSON, Manager 
































OLIVE OIL FOOTS 

SOAP COLORS 

PERFUMERY COLORS 
CONSULT 

A. KLIPSTEIN & CO. 


122 Pearl Street, New York 


BRANCHES 


Toronto and Montreal, Canada; Mexico City 





Boston, Philadelphia, Providence, Chicago, San Francisco, 














NEWYORK. 

FOR . . 
| Nothing But Olive Oil 
Chemicals, Colors, Dyestuffs, etc. MPS 
E are the largest exporters of olive oil in 
ADEPS anny Sicilian France and produce nothing but absolutely 
ve wn pure oil. For generations we have been growing 
“Grade olives and pressing oil with the result that our 
NEUTRAL WOOLFAT present product is the very purest and sweetest oil 
OLIVE OIL produced in France. We send to Amenica only 


the Extra Virgin Oil pressed from olives grown 
on the higher plains of the Alps, and it cannot be 
equalled, 2% a 3% 2 MM MM A 6 Ae om A 





WRITE FOR SAMPLE AND PRICES 





CANNES 
FRANCE 


PIERRE SICARD, 





American Branch, 15 Platt Street, New York 


Sc A 


| 
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P JACINTH . $2.00 per oz. 
RICES HAVE JASMIOL - - 275 * 
ADVANCED her 
A SAMPLE OUNCE of these three 
on Bourbon Vanilla Beans and Mexi- products will give you a good idea of 
a ‘ cans are likely to advance relatively. our full line. Our JACINTH has won- 
Ws Sen cs derful tenacity and penetration, and 
€ invite inquiries from large is well adapted for all Rose odors. 
buyers especially, as we are in a JASMIOL replaces natural jasmin 
good position to serve them. oil and concrete in every respect. 
VIOLET produces the green or 
We carry a large stock of Tonka stemmy odor—the fresh flower odor. 
Beans also and invite inquiries 
Ask for our Blue List and let us give you 
the benefit of our experience in the pro- 
duction of fine perfumes and toilet soaps. 
an. a, ae oe ooo 
i 128 WILLIAM STREET NEW YORK . 
i 131 MAIDEN LANE NEW YORK 
— a 
‘ AD. ARSENE nso nae A S ° 
| ecial Brand of TALC 
); | TF_YoU USE TaLc P 
it will pay you to get samples of our fine FOR FACE POWDER 


| Italian product. It is pure white, quite free 
in from mica and other impurities; and we are 
quoting favorable prices for prompt ne 














Of unrivalled quality, and aston- 
ishingly nice and chemically pure, 


FURNISHED BY 












YF Let us hear from you. EDUARD ELBOGEN 
Mi é P. R. D R E tf E R Cc O. PROPRIETOR OF TALC MINES 

, | 16 CEDAR SI.. - NEW YORK 10 Dampfechiffstrasse, Vienna 3/2, Avstria 
ol F FULL LINE OF PERFUMERS’ MATERIALS 
aly Samples and Prices on Application 
wn a 

be Justin ©. Brewer, Ph. B. SALVATORE. SILVESTRO, 
a Analytical & Consulting Chemist MESSINA, ITALY 
ES ROOM 314,- 200 BROADWAY, 
“ wei ore Oils of Lemon, | 
Es Bergamot and Orange. 
on ANALYSIS OF ESSENTIAL OILS 
wie prom BEST OLIVE OIL, Supreme 1 in Quality. 
ork 


Raw Materials for -_ Makers and Pertumers 









TESTED FORMULAS for Toilet Specialties and Perfumes 








Guaranteed to be absolutely pure and free from adulterations, producing 
good results and adequate flavors 


AMERICAN BRANCH, 15 PLATT STREET, NEW YORK 











CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will tind this column 
aquick and satisfactory means for 
advertising temporary matters. 
Todisplay advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
2 5c. per line perin- 
sert.on. Cash 
with order, 








Address all communications to 


PERFUMER PUB. CO., 
220 Broadway, New York. 


BUSINESS OPPORTUNITIES. 


Tar Soap Formuta.—lf you want to make a tar soap 
that is finer than anything on the American market I can 
furnish the formula and complete manufacturing direc- 
tions. The principal item is the kind of tar used, and the 
one mentioned in my formula is the best and almost the 
only kind of wood tar of real dermatic value. For fur- 
ther particulars, address Dr. A. B., care of this journal. 


Use expert aid in preparing circular letters, booklets 
and advertisements; special campaigns planned and car- 
ried out for perfumers, flavoring 
makers ; results are guaran- 
teed. D. 1. M., care AMERICAN PERFUMER AND ESSENTIAL 
On, Review, 220 Broadway, N. Y. 


manufacturers, 
want results; 


soap 


extract you 


Manufacturer of popular American Bath Powder de- 
sires to secure Japanese agent in touch with toilet goods 
trade. Address, 
AMERICAN PERFUMER 


with reference, Cleanliness, care of 


Chicago perfume manufacturer desires to employ a 


competent salesman in the East. Address, St. Paul, care 


of this journal. 


SITUATIONS WANTED. 


Expert Perfumer, with many years’ experience in mak- 
ing full line of Perfumes and Toilet articles, will con- 
sider good offer. R. S., 27 Walnut St., Roselle Park, N. J. 


A Perfumer thoroughly conversant with the manufac- 
skin and 
nail preparations, theatrical creams, tooth pastes and all 


ture of modern perfumery, sachets, hair-dyes, 


kinds of toilet articles and soaps, seeks a good opening; 
H. B., care AMER- 
ICAN PERFUMER AND EssENTIAL O11 Review, 220 Broad- 
way, N. Y. 


special experience in medicinal soaps. 


French soap maker (speaks English), skilled in making 
toilet and 
American 


with 


Fleur de 


high-class other soaps, seeks position 


first-class manufacturer, Address 


Lis, care of this paper. 


Responsible chemist—long experience in manufactur- 
ing complete line of Extracts, Perfumes and Toilet Ar- 
ticles. F. A., care AMERICAN PERFUMER AND ESSENTIAL 


Om Review, No. 220 B’way, New York City. 
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HELP WANTED. 


The American Branch of a prominent manufacturer 
of essential oils, pomades, etc., desires to employ a first- 
class salesman; good proposition for a good man. Ad- 
dress in perfect confidence, C. B., care PerrumerR Pup. 
Co., 220 Broadway, New York. 








“We consider yours an up-to-date 
paper that fills a long-felt want in ours 
and kindred businesses. ’ 


THE ROBINSON MFG. CO. 
TORONTO, CAN 





If you agree with this, send us $2 for your 


subscription, or renewal. 


PERFUMER PVB. CO. 


220 BROADWAY 
NEW YORK 











If You Manvfacture 





Perfumes and Toilet Preparations 





But Do Not Employ a Perfumer 





we can be of great service to you. Our com- 
plete compositions of aromatic principles and fixa- 
tives (in liquid form and instantly soluble) require 
merely the addition of spirit and water to produce 
extracts, etc., of any desired strength and cost. 
They are equally serviceable for perfuming toilet 
waters, creams, powders, etc. 


Perfume Concentrates "Metzger" 


will please you. Try a sample ounce of, say, 
Russian Violet, $3.25 ; French Rose, $1.25, and 


compare results with what you obtain now. 


ORDER TO-DAY 


METZGER CHEMICAL COMPANY 
164 FRONT STREET NEW YORK 














at 


















THE AMERICAN PERFUMER 


SOAP- MACHINERY | 


Toilet ost Laundry Scouring 
LARGEST AND COMPLETEST LINE OF poy CONCERN IN THE WORLD 





Complete Installations or Parts 
Soap Powder Outfits, large or small; Scouring 
Soap Plants 
Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up- To- Date Manufacturer 


ing SOAP DIES and BOX PLATES a Specialty 


Tandem Four-Roll Soap Grinding Mill ; Finest Mill for Toilet Soaps Made CORRESPONDENCE SOLICITED 


“HoucHIN & HUBER 


41 FIFTY-THIRD STREET oe BROOKLYN, NEW YORK 








VANILLIN Has mapDE VANILLA POPULAR! 











GovERNMENT statistics show that the increase in the 
Vanilla Bean trade has practically kept pace with the growth 
of the Vanillin industry. There is every reason why this should 
beso. Thedistinctive flavoring principle of the Bean is Vanillin, 
but only to the extent of from 1% to 2% of the Bean, the rest 
being extraneous matter, practically without flavoring value. 





it will pay you to make up a straight vanillin flavor, or 
fortify your bean extract with Vanillin. 








Ozone Vanillin is a vegetable product, and is guaranteed 
under the Federal and State Pure Food Laws. 








OZONE VANILLIN GCO., DistripuTors, UNGERER & CO., 


NIACARA FALLS, N. Y. 15 PLATT ST., NEW YORK. 











THE 








Most Valuable Premium 
_ Coupons Ever Issued 


| Our new booklet gives details of a double 
plan for increasing the sales of your products 
through the giving of valuable premiums 
| to both the retailer who handles them and 
. 

the consumer who uses them. It also explains 
WHY we can conduct your premium depart- 
ment much more cheaply than you can do 


it yourself. Send for the booklet to-day. 





Manufacturers’ Trade-Mark Association 
Dept. P, 255 Broadway, New York 
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Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
—===THE WHOLE WORLD—— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 


SUBSCRIPTIONS 
Edition on 


Regular Separate Leaves 
. (SALMON) (BLUE) 
France and Belgium . : : 20 francs 25 francs 
Foreign . ‘ , ' 25 francs 30 francs 


(The special edition ts printed upon one side of the page only) 


The amount of subscription is reimbursed by: 
2 Coupons of Consultation (5 Fs) of the Technical Office of 
the M.S. 1. 
4 ne (2.50 frs. each) for a publication of the Practical 
sibrary of M. S. i. 


_ Three parts in one binding : 
The Month Scientific and Industrial (Mechanics, Electricity, 
Heating, Lighting, Industrial Economy.) 


THE MONTH, MINING AND METALLURGY. 
THE MONTH, CHEMICALLY AND ELECTROCHEMICALLY. 


Specimen copy sent free on receipt of 3 cents for postage. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review. 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always based unon 
the sources, thanks to a unique bibliographical index cover- 
ing the methodical indexing of the literature of the past eight 
years, as well as to the co-operation of many epeciafists fitted 
to cover all manufacturing questions in a practical way. 


(Send for the illustrated circular containing all details of 
these different modes of service, enclosing 3 cents for postage. 








H. SALLE & Co., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM BENZOIN, GUM STYRAX, 


AMBRETTE SEED, CIVETTE | 
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UNGERER & CO., AGENTS, 





NEW YORK 





~~ t{neape LIS75 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


Corner of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 


156 FULTON STREET 


NEW YORK 
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PURITY FIRST AND ALWAYS. 


Is it PURE? Does it comply with the New Law? That is the question 
rightly asked now by every purchaser of ESSENTIAL OILS. 

We have been answering this question, before it was asked, for ten years past. We 
have answered it scientifically, specifically and unequivocally, giving the exact Chemical 
Constituents of the oils handled by us, in our list. 

The products coming from the firms we represent have always been in ac- 
cordance with our Guarantees. 

We are pleased to see that the Federal Pure Food Law will compel all of the dealers 
to offer none but Pure Oils, and that every purchaser has the right to demand 
the guarantee of PURITY. 

We hope and trust the law will be enforced literally and strictly. It should 
be impossible for any one to bring into the United States a single ounce of Olive Oil, of 
Lemon Oil or Otto of Rose that is not absolutely up to the highest standard ; after impor- 
tation, it must be made impossible for the unscrupulous dealer to adulterate any of 
these Oils and sell them to the public. 

We have complied with the regulations promulgated by the proper authori- 
ties and delivered to the Secretary of Agriculture a full and broad guarantee of all Oils 
and other goods handled by us. The serial number assigned us by the Goverment 
is No. 521, which will appear on the labels of all our packages. 

We have always insisted that our Foreign houses should send us nothing 
but the purest Oils, and we shall not relax our efforts now. 


UNGERER & CO., 15 Platt St., New York 
514 Arch St., Philadelphia 101 E. Kinzie St., Chicago 
DISTRIBUTORS FOR 


JEANCARD FILS & CO., ; , ; CANNES, FRANCE 
CHUIT, NAEF & CO, : . ‘ ‘ GENEVA, SWITZERLAND 
BOTU PAPPAZOGLOU & CO., , ‘ - Kazanuk, BuLcarRIA 
H. SALLE & CO., ‘ ‘ ‘ : ‘ Paris, FRANCE 
SALVATORE SILVESTRO, . ’ . ‘ ; MessiNA, ITALY 
MONSANTO & CO., ; MANILA, PHILIPPINE ISLANDS 
OZONE-VANILLIN CO., ' , NiacarRA Fa tts, N. Y. 
STAFFORD ALLEN & SONS, Ltp., ; ; LonDon, Enc. 


PIERRE SICARD, ; ; . CANNES, FRANCE 
GEBRUEDER SANDER NACHFOLGER, . MANNHEIM, GERMANY 

















NEED TALLOW OR GREASE? 


We invite all users of these two materials to consider that 
we give special attention to quality and uniformity ; and deliver 
promptly in a package that insures safe handling in transit. 

Buyers of tallow for export are advised that we have in stock 


all grades of country tallow. 


WELCH & WELCH, - ~- 121 Broad St, New York. 





For Your Fine Perfumes, use 





——- Webb's C. P. Cologne Spirits ——— 


JAMES A. WEBB & SON 
50 and 5Z Stone Street New York 





IMPERIAL METAL CO. I. SPRINGER & CO. 


142-146 West 14th Street P 142-146 West 14th Street 
NEW YORK | NEW YORK 


MANUFACTURERS OF | =MANUFACTURERS OF 


> Sprinkler Tops ancy Atomizers 
E2533 Powder Tops "7 IMPORTERS OF 


Bitter-Tubes am Cut-Glass Bottles 


Moulds made for Exclusive Designs ales Fancy P erfume Boxes 


THE STANDARD ROSE OIL. 


There are certain districts in Bulgaria which are known to produce 
the finest Otto of Roses. In these our OTTO ROSE D’OR is produced. 

This ** Essence of Quality ” is invariably maintained at its standard, and 
the distinctive and characteristic effects you produce can always be relied on. 

‘There is a reason”’ why we always receive First Awarps at Inter- 
national Exhibitions. 


BOTU PAPPAZOGLOU & CO., Kazanlik, Bulgaria. 
Send all inquiries to our American Agents, UNGERER & CO., 15 Platt St. New York. 

















